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salesmen  can’t  travel  by  car.  They  can  t 
always  count  on  trains.  But,  if  they  lose 
personal  contacts,  they  stand  to  lose 
business.  What  are  they  going  to  do? 


leading  magazines  Hammermill  tells! 
your  (mstomers,  **Make  your  sales  callsl 
by  mail!”  And  tells  them  to  consult  yoi4 
when  planning  the  printing  they  need.il 


Hammermill  Fa^er  Co. 

Erie.  Pa. 

Please  send  me — ^free— the  new  kit. 
"7  Timely  Ways  to  Personalize  a  Com¬ 
pany  Letterhead.” 

Name . 

Position . CAM-rs. 

(Attach  to  your  business  letterhead) 


THAT'S  YOUR  CUE  to  show  how  well- 
designed  letterheads  and  bulletins  get  re¬ 
sults.  How  well-planned  forms  smooth 
sales  operations.  How  Hammermill 
Bond  makes  printing  more  effective. 


HERE'S  A  TIMELY  selling  idea — new  “sales] 
contact”  letterheads.  Designs  you  can! 
duplicate  with  type.  Send  today  for  the 
special  kit,  “7  Timely  Ways  to  Personal¬ 
ize  a  Company  Letterhead.”  Use  coupon, 
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PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 


$^.00 


by  J,  S,  Mertle  and  Harry  Keusch  Price 

Encyclopedia  of  Ideas _ $20.00 


Proofreading  and  Copy-Preparation _  7.50 

by  Joseph  Lasky 

Manual  of  Stereotyping _  5.00 

by  Joe  Goggin 

The  Seventh  Annual  Advertising  and  Publishing 

Production  Yearbook  _  5.00 

Letterhead  Design  and  Manufacture _  5.00 

by  Frederick  Scheff 

The  Practice  of  Presswork _  4.00 

by  Craig  R.  Spicher 

Standard  Book  on  Estimating  for  Printers _  3.75 

by  Fred  W,  Hoch 

Earhart  Color  Plan _  3.00 

The  Univ.  of  Chicago  Manual  of  Style _  3.00 

Handbook  for  Pressmen _  3.00 

by  Fred  W,  Hoch 

A  Practical  Touch  System _  2.27 

by  E.  B,  Harding 

Advertising  and  Its  Mechanical  Production  ... _ 1.89 

by  Carl  R,  Greer 

The  Practice  of  Printing _ 1.80 

by  R,  L.  Polk 

Printing  and  the  Allied  Trades _  1.50 

by  R.  Randolph  Karch 

Pressman's  Pocket  Manual _  1 .50 

by  J.  N,  Harrison 

Tips  on  Presswork _  1.00 

by  G.  C,  Cooper 

Direct  Advertising  and  the  Printer _  1 .00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 


THE  GRAPHIC  ARTS  PUBLISHING  CO. 


608  SOUTH  DEARBORN  STREET 


CHICAGO,  ILLINOIS 
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THIS  MAN  DIDN’T  PROGRESS 


BUCKEYE  COVER  l^id! 

When  the  gentleman  still  riding  his  ** Ordinary”  got  his  first  bi¬ 
cycle  both  his  wheel  and  the  newly  developed  Buckeye  Cover 
were  quite  in  vogue.  He  has  not  kept  apace  with  the  times  and 
the  swift  motors  leave  him  far  behind.  Not  so  with  Buckeye 
Cover!  Not  content  to  merely  keep  abreast  of  progress  Buckeye 
Cover  has  continued  to  lead  the  procession  which  imitation 
speedily  formed  behind  it.  Leadership  so  long  maintained  can 
be  based  on  but  one  thing  .  .  .  worth.  The  completeness  of  the 
Buckeye  Cover  line,  its  adaptability  to  every  conceivable  printing 
need,  its  modern  style  and  its  unfailing  quality  are  known  to 
leading  printers  everywhere.  We  will  gladly  send  you  a  sample 
book  free  if  you  will  write  for  it  on  your  business  letterhead. 

THE  BECKETT  PAPER  CO. . .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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HACKER  GAUGES 


PROOF  PRESSES  -  BLOCK  LEVELLERS 


Vandercook  &  Sons  now  working  1 68  hours 
per  week  entirely  on  war  production. 


It  is  now  more  important  than  ever  not  to 
let  your  equipment  deteriorate. 

By  simply  keeping  your  equipment 
clean  and  well  lubricated  you  can  main¬ 
tain  its  accuracy,  increase  its  life,  and 
make  operation  easier. 

If  you  feel  that  you  are  not  getting 
maximum  efficiency  from  any  Vander¬ 
cook  or  Hacker  Proof  Press,  Block  Level¬ 
ler  or  Plate  Gauge,  write  the  complete 
details,  and  recommendations  will  be 
made  without  charge. 

Users  in  Chicago  can  obtain  prompt 
action  and  expert  service  by  telephon- 
Columbus  7131,  or  in  New  York  by 
Murray  Hill  2-4797. 
very  effort  is  being  made  to  maintain 
ttplete  stocks  of  supplies  and  replace- 
lent  parts  for  outstanding  equipment. 


VANDERCOOK  &  SONS.  Main  ORice  and  Plant.  900  N.  Kilpatrick  Ave..  Chicago.  III. 
Eaatam  Branch:  216  East  45th  St.,  Naw  York  -  Canada:  Sears  Limited,  Toronto 


CncpuMfe  the  hfpuAe  Of  fan 


NO  longer  is  the  house  organ  looked 
upon  as  incidental.  It  is  now  a 
necessary  tool  in  the  war  production 
plant. 

Time  was  when  the  house  organ  was 
regarded  as  something  of  a  luxury  by 
many  manufacturers,  merchandisers 
and  graphic  arts  executives.  This  de¬ 
spite  the  fact  that  it  had  **earned  its 
salt”  in  many  a  business  concern  and 
had  become  there  a  fixed  institution. 

Be  that  as  it  may,  the  house  organ  to¬ 
day,  in  these  times  of  intensive,  accel¬ 
erated  war  production,  has  won  an 
important  place  as  a  vital  means  of 
keeping  employee-morale  on  a  high 
level,  and  production  in  the  “E”  class. 
In  addition,  it  is  being  used  by  many 
business  firms  as  a  means  of  contact 
with  their  pre-war  customers  and  post¬ 
war  prospects.  Also,  it  is  now  being 
used  as  a  we-are-with-you  handclasp 
with  former  employees  who  have  doffed 
“civies”  and  overalls  for  the  military 
uniform. 


It  behooves  the  graphic  arts  to  encour¬ 
age  an  even  more  widespread  use  of 
the  house  organ.  The  introduction  and 
production  of  a  house  organ  come  well 
within  the  province  of  the  printer  and 
the  allied  worker.  Those  graphic  arts 
firms  that  have  maintained  their  own 
house  organ  for  a  long  period  of  time 
should  be  in  an  enviable  position  to 
sell  the  idea  to  neighboring  war  produc¬ 
tion  plants.  Among  such  firms  are  The 
E.  F.  Schmidt  Co.,  Milwaukee;  Dexter 
Press,  Chicago;  Jaggars-Chiles-Stovall, 
Inc.,  Dallas;  York  Composition  Com¬ 
pany,  York,  Pa.;  and  The  Superior 
Typesetting  Co.,  Toledo,  who  have  done 
excellent  work  with  “Reflections,”  “The 
Right  Hand,”  “Caps  and  lower  case,” 
“The  York  Trade  Compositor,”  and 
“Type  Tips”  respectively. 

The  selling  of  the  house  organ  sugges¬ 
tion  to  plants  that  can  use  it  should  be 
a  “natural”  for  the  printer  who  does 
creative  thinking  or  has  someone  on 
his  staff  who  can  do  such  thinking. 


Zhe  graphic  Jrts  Monthly 

and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 

Published  by  The  Graphic  Arts  Publishing  Co, 
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Turn  to  page  16  and 
read  ^'Library  and 
Guide  for  Wartime 
Printing.”  You  may 
get  a  good  idea  from 
it  for  your  falling-off 
customer. 
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Wattime  UintA 

for  Printing  Plant  Operation 

(Continued  from  December) 

ERNEST  W.  FAIR 


63.  Watch  telephone  usage;  many 
toll  calls  can  be  eliminated  by  written 
messages  in  instances  where  speed  is 
not  of  great  importance.  This  means 
a  saving  on  telephone  charges  as  well 
as  the  freeing  of  long  distance  lines 
for  war  use. 

64.  Assign  definite  responsibility 
for  better  care  of  shop  equipment  to  the 
specific  employees  using  that  equip¬ 
ment.  One  printer  is  setting  up  a 
bonus  award  for  trouble-free  operation 
over  six  month  periods.  Placing  defi¬ 
nite  responsibility  makes  certain  that 
equipment  will  not  be  abused  and  that 
the  “little  things”  which  lead  to  costly 
repairs  will  be  watched  more  closely. 

65.  “Use  only  the  amount  absolutely 
necessary,”  is  a  good  shop  rule  to  ap¬ 
ply  to  the  use  of  inks.  Carefully  ex¬ 
plaining  how  that  “little  bit  extra” 
can  add  up  to  “an  awful  lot”  over  an 
extended  period  of  time  will  enable 
most  employees  to  see  the  point. 

66.  Don’t  try  to  conserve  lubricants 
in  the  oiling  of  high  speed  presses; 
that  is  foolish  economy.  Oil  as  often 
as  necessary  but  never  oil  too  much 
as  that  is  pure  waste. 

67.  Make  certain  that  all  supplies 
and  materials  are  stored  in  the  proper 
manner;  in  particular,  see  that  they 
are  stor^  up,  off  the  floor,  on  platforms 
or  boards,  as  stores  left  on  one  spot 
of  the  floor  create  damaged  conditions 


not  only  to  the  supplies  and  materials 
but  to  the  floor  as  well. 

68.  Simplify,  to  the  greatest  degree 
possible,  all  paper  forms  and  routine 
handling  of  jobs  in  the  plant  as  the 
simpler  the  system  used  the  less  chance 
for  error  and  the  less  time  wasted  in 
handling. 

69.  Use  up  all  old  stocks  of  mate¬ 
rials  and  supplies,  printed  forms  and 
report  blanks,  even  if  not  quite  as  effi¬ 
cient  as  the  new  ones  with  which  they 
have  been  replaced. 

70.  Make  it  a  shop  rule  to  “Think 
before  you  throw  it  away.”  Many  ma¬ 
terials  have  salvage  value  both  in  the 
printing  plant  itself  and  for  sale  to 
outside  firms. 

71.  Wherever  an  axle  turns  or  a 
shaft  revolves  in  equipment,  appliances 
and  machines,  make  certain  that  plenty 
of  oil  and  grease  is  being  used;  lubri¬ 
cation  is  the  best  way  to  preserve  the 
life  of  equipment. 

72.  Most  printers  advise  that  one 
of  the  chief  points  in  any  economy  plan 
is  rigid  adherence  to  plant  and  office 
hours  and  the  adjustment  of  these 
work  periods  to  fit  wartime  operation. 

73.  Purchase  small  supplies  and  ma¬ 
terials  carefully  and  economically  and 
store  them  more  responsibly.  Care¬ 
lessness  in  purchase  or  storage  of  the 
little  inexpensive  supplies  and  mate- 
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IT  HAS  THE  STUFF 
FOR  THE  JOB!  ^ 


The  Diamond  Power  Cutter  is  table  is  rigidly  supported  by  a 
built  that  way  I  Sturdy  side  massive  base  with  a  large  floor 
frames  hold  the  knife  bar  in  bearing  that  provides  a  solid 
positive  alignment.  The  cutting  foundation  for  working  parts. 

THE  CHALLENGE-DIAMOND  POWER  PAPER  CUTTER 

#  In  addition  to  its  structural 
strengtli,  this  cutter  has  the 


width,  three  -  section, 
locking  back-gage  is  "easily- 
squared"  and  locks  directly 
down  on  the  table.  The  ap¬ 
proved  double  -  motion 
starting  lever,  two  knife 
guards,  safety  paper 
guard,  and  safety  web  in 
the  clamp  all  protect  the 
operator  and  the  stock.  ^ 
The  knife  bar  cannot  be 
accidentally  started  and 
will  not  repeat !  Made 
in  three  sizes:  3OV2,  ^ 

341^  361;^  inches.  Sales  ^ 
subject  to  wartime  regu-  M 
lations.  Write  for  details.  « 


icToinr 


THE  CHALLENGE  MACHINERY  CO 

main  office  and  FACTORY;  /fUfllPlH  EASTERN  SALES  OFFICE: 

GRAND  HAVEN,  MICHIGAN  50  Church  Street,  NEW  YORK 


(■ 


rials  is  always  more  prevalent  than  in 
those  carrying  heavy  investments. 

74.  Be  sure  to  cover  with  grease  any 
machinery  or  equipment  stored  away 
‘‘for  the  duration”  and  set  it  in  a  place 
where  plenty  of  air,  but  little  sunlight, 
can  reach  it.  Such  equipment  is  bet¬ 
ter  left  in  the  open,  where  it  can  be 
watched  over  more  carefully,  than 
packed  away  in  a  case. 

75.  “Have  a  substitute  plan  or  piece 
of  equipment  ready,”  is  one  printer’s 
advice.  “As  the  war  progresses  we  are 
apt  to  have  to  learn  to  do  without  some 
of  our  equipment  .  .  .  now  is  the  time 
to  figure  out  how  we  are  going  to  do 
our  work  without  any  set  piece  of 
equipment.  If  such  plans  are  figured 
out  now  they  will  be  ready  for  instant 
use  should  such  an  emergency  occur.” 

76.  Co-operate  with  other  printers 
whenever  and  wherever  possible  to  do 
so  .  .  .  wartime  is  no  time  for  anything 
but  co-operation. 

77.  Get  rid  of  those  dark  corners 
in  the  plant.  That  is  where  mistakes 
are  made  and  accidents  happen  and 
where  the  cost  of  doing  business  al¬ 
ways  climbs;  it’s  cheaper  in  wartime 
to  use  more  electricity  than  to  take 
losses  from  errors  as  well  as  from  ac¬ 
cidents. 

78.  “Don’t  take  a  chance  with  fig¬ 
ures,”  one  printer  suggests.  “Hit  and 
miss  addition  may  be  all  right  some¬ 
times  but  certainly  not  in  times  when 
every  penny  may  mean  the  difference 
between  profit  and  loss.  Even  when 
you  use  the  adding  machine  check  fig¬ 
ures  twice,  particularly  on  disburse¬ 
ments.” 

79.  Transportation  and  other  diffi¬ 
culties  are  going  to  make  it  necessary 
for  printers  to  buy  supplies,  materials 
and  general  items  in  larger  quantities. 
Their  storage  will  become  a  problem. 
Consequently  it  is  advisable  that  man¬ 
ufacturers  of  these  items  be  contacted 
as  to  the  best  method  of  storage  for 
each  item. 


80.  Keep  every  window  glass  in  the 
plant  and  office  clean.  Have  them 
cleaned  every  day.  The  cleaner  the 
glass,  the  more  light  can  get  in;  and 
the  less  the  electric  bills  will  be. 

81.  Watch  quality  of  supplies  and 
avoid  waste  of  materials,  time  and 
equipment.  Most  standard  supplies 
need  not  be  tested  but  in  wartime  op¬ 
eration  when  the  printer  may  have  had 
them  stored  for  some  time  it  is  more 
advisable  to  test  them  before  using 
than  to  run  the  risk  of  ruining  a  job. 

82.  Pay  strict  attention  to  the  dis¬ 
tributing  mechanism  on  typesetting 
machine.  If  it  is  the  least  bit  out  of  ad¬ 
justment,  it  can  injure  and  waste  mats 
which  are  not  easy  to  obtain  now. 

83.  Use  extreme  care  in  handling 
type,  slugs,  rules,  etc.,  and  do  not  per¬ 
mit  any  to  get  lost  in  waste  on  the 
floor.  Sift  all  sweepings  to  discover 
such  mislaid  items. 

84.  Considerable  attention  should 
be  given  to  plant  heating  equipment. 
Repairs  can  still  be  made  and  most 
parts  secured.  Particular  attention 
should  be  given  to  thermostats  for  if 
they  are  operating  correctly  heating 
costs  can  be  kept  down  and  efficiency 
of  workers  in  the  shop  maintained  at 
the  highest  level. 

85.  “The  best  piece  of  advice  I  can 
offer,”  volunteers  one  printing  machin¬ 
ery  manufacturer,  “is  to  give  constant 
attention  to  every  piece  of  equipment 
you  have.  The  moment  something  gets 
out  of  order  have  it  fixed;  don’t  wait 
and  don’t  run  the  machine  when  it  is 
the  least  bit  out  of  adjustment.  To 
do  so  is  to  take  a  gamble  on  machinery 
that  is  irreplaceable.  If  you  can’t  get 
it  repaired  the  moment  maladjustment 
occurs  don’t  use  the  machine  until  you 
can;  it  will  be  better  to  devise  some 
substitute  for  it  than  to  run  the  risk 
of  major  damage  during  times  like 
thesfe.” 

86.  Eliminate  employee  use  of 
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Out  of  Champion  s  southern  timberlands  comes  wood 
for  conversion  into  pulp  for  vital  war  use.  Pulp  is  a 
necessary  ingredient  in  the  manufacture  of  explo¬ 
sives  for  the  United  Nations,  and  in  the  production 
of  shell  containers,  waterproof  wrapping  for  mechan¬ 
ical  parts  and  food,  and  other  necessities  for  fighting 
men.  Pulp  and  paper  take  a  most  important  place, 
too,  as  substitute  materials  for  certain  critical  metals. 
With  roaring,  battering  guns,  and  with  the  gentler 
persuasion  of  the  printed  page.  Champion  pulp  and 
paper  continue  to  fight  a  winning  battle  for  America. 


THE  CHAMPION  PAPER  AND  F I B R E  C 0.,  H a m 1 1 1 o n,  0 h i o 


Manufacturer*  of  Advertisers  ’  and  Publishers  ’  Coated  and  Uncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  JFriting  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reiet  counter. 
DR  (illnetrated). 
$8.SS  .  .  .  noa-ieset 
model  D.  SS.75  .  .  . 
model  AB  for  other 
preesee.  $T.75. 

P.  m.  Redlngwn  Oe. 
lie  S.  Sangainon  St. 
Ohioaoo.  III. 


REDINGTON 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


VIRKOTYPE  AUTOMATIC  PROCESSING 
.eL&Of#.  MACHINES 


.  VIRKOTYPE 

^  Permanent  Compounds 

“X"  BASE  INKS 

Wood,  Nathan  &  Vi rk us  Co. 

Incorporated 

1  Main  Street  Racine,  Wis. 


company  equipment;  pre-war  leniency 
has  no  place  in  wartime  operations. 

87.  Keep  bookkeeping  costs  at  the 
minimum  possible  level.  Increased  and 
additional  taxes  as  the  result  of  the 
war  have  added  more  expense  to  even 
the  smallest  firm’s  overhead.  Compen¬ 
sating  reductions  may  be  obtained  in 
many  cases  by  simplifying  records,  re¬ 
ducing  the  number  of  forms  used  in 
handling  the  shop’s  work,  and  in  other 
ways. 

88.  The  constant  changes  in  per¬ 
sonnel  brought  on  by  war  conditions 
will  be  an  ever  present  problem  for 
the  duration  of  the  war.  When  hiring 
new  employees  it  will  be  good  practice 
to  give  the  utmost  attention  toward 
making  replacements  with  people  who 
will  be  removed  from  tbe  draft,  from 
desire  to  move  to  war-boom  jobs,  etc. 
As  the  war  continues  this  employee 
problem  will  become  of  more  and  more 
importance;  it  deserves  a  prominent 
place  in  every  printer’s  plans  for  the 
future. 

89.  Do  away  with  all  charity  and 
good-will  building  jobs  on  which  no 
profit  or  only  a  small  profit  is  made; 
profit  margins  in  wartime  are  too  small 
to  be  doing  this  kind  of  work. 

90.  Rollers  should  be  babied  until 
the  war  is  over  with  particular  empha¬ 
sis  on  guarding  against  nicks  or 
weather  trouble. 

91.  One  printer  has  found  that  he 
makes  a  small  but  worthwhile  saving  by 
paying  bills  each  Saturday  rather  than 
at  the  first  of  the  month.  He  has  found 
this  method  requires  less  work  on  the 
part  of  his  bookkeeper  and  since  the 

( Continued  on  page  43) 
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other  personality  in  all  history  has  left  its  imprint  more  indelibly  upon  community  growth 
and  National  spirit  than  the  printer.  Courageous  and  optimistic,  he  pioneered  for  education  and 
enlightenment  and  all  the  advantages  which  tliey  bring.  He  spurred  civic  pride,  fought  for  law  and 
order,  opened  a  fertile  field  for  initiative  and  earning  power.  He  gave  new  impetus  to  business 
effort.  He  left  cherished  traditions.  In  many  instances,  America  can  thank  the  printing  craft  for  her 
wholesome  ways  of  life.  ★  And  like  the  Minute  Men  of  early  days,  the  printers  of  today  must  be 
alive  to  the  message  inscribed  upon  the  printed  page  —  the  reason  for  it,  its  purpose  and  desired 
influence.  Only  by  such  genuine  interest  can  they  live  up  to  ideals  and  further  the  highest 
efficiency  in  our  war  effort.  ^  hatever  the  National  objective,  the  printer  can  simplify  the  means. 


CLEVELAND,  OHIO 


DAYTON,  OHIO 


MANUFACTURERS  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS  MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE  ; 


and  GRAVURE  PRINTING  MACHINERY .  GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHERS 

i 


atuf  Guide 

for  Wartime  Printing 


★  The  following  inter  -  departmental 
memo  was  received  by  the  head  of  a 
large  printing  firm  in  November. 
“Mac,”  the  signer,  is  the  V.P.  in  charge 
of  sales  promotion. 

“I’ve  been  thinking — we  face  a 
whale  of  a  slump  in  volume  with  the 
new  year.  There  just  won’t  be  the 
consumer  goods  or  services  available 
for  advertisers  to  continue  promotion 
on  the  same  scale.  There’ll  be  more 
and  more  restrictions  on  consumer 
spending.  Looks  like  we  got  to 
think  up  some  new  angles. 

“I’ve  been  reading  about  the  Gov¬ 
ernment’s  big  advertising  job:  War 
Bonds,  Anti-Inflation,  Salvage,  Man¬ 
power,  Transportation,  and  so  on. 
The  Government  is  not  going  to  ap¬ 
propriate  money  and  promote  these 
projects  on  its  own,  so  it  says,  but 
wiU  depend  on  the  help  of  private 
advertisers  to  get  its  stuff  across. 
Looks  like  it  would  be  smart  for  us 
to  get  all  the  dope  we  can  on  these 
projects  so  we  can  talk  to  our  fall¬ 
ing-off  customers  about  them.  Only 
trouble  is  we  don’t  have  anybody  to 
go  chasing  down  to  Washington 
right  now.” 

An  executive  from  the  Miehle  Print¬ 
ing  Press  &  Manufacturing  Company, 
who  was  in  the  president’s  office  at  the 
time,  also  read  the  memo.  Just  a  week 
before,  he  himself  had  written  to  his 


company’s  advertising  agency  in  this 
vein: 

“We  should  start  thinking  about 
Miehle  advertising  for  1943.  What 
with  all  our  production  turned  to 
war  and  no  presses  to  sell,  and  the 
need  for  keeping  our  name  alive, 
what  are  we  going  to  advertise? 

“It  seems  to  me  we  ought  to  start 
thinking  about  our  advertising  in 
terms  of  what  it  can  do  to  help  the 
printer  replace  some  of  his  normal 
peacetime  volume.  How  about  di¬ 
recting  his  attention  to  the  various 
advertising  problems  the  government 
wants  help  with?  There  is  the  most 
important  market  for  printing  today.” 

Well!  All  great  minds,  etc.  Here 
was  a  printer  who  saw  a  market  in 
the  various  Government  publicity  proj¬ 
ects  but  lacked  the  time  and  manpower 
to  go  out  and  dig  up  all  the  necessary 
data  about  them,  and  here  was  a  press 
manufacturer  with  nothing  to  sell  but 
good-will  who  was  thin^ng  that  it 
would  be  a  fine  idea  for  him  to  direct 
the  attention  of  the  printer  to  the  vari¬ 
ous  advertising  problems  with  which 
the  government  wants  help. 

It  was  a  perfect  meeting  of  minds. 
Miehle  Printing  Press  &  Manufac¬ 
turing  Company  immediately  set  to 
work  to  develop  some  kind  of  a  program 
which  would  help  printers  provide  the 
types  of  printed  promotion  advertisers 
need  in  order  to  tie  in  their  promotion 
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with  the  various  Government  cam¬ 
paigns.  The  result  of  this  program  is 
the  Miehle  “Wartime  Printing  Library 
for  Printers  and  Lithographers,”  a 
twelve-volume  reference  guide  which 
has  just  been  completed  and  is  now 
available  to  the  graphic  arts. 

Miehle’s  “Wartime  Printing  Library 
and  Guide,”  which  complements  and 
supports  the  current  program  of  the 
Graphic  Arts  Victory  Campaigns  Com¬ 
mittee,  has  been  built  around  a  series 
of  giant  portfolios,  each  one  devoted 
to  some  phase  of  the  government’s  war 
effort,  or  economic  stabilization  pro¬ 
gram  which  requires  printed  advertis¬ 
ing,  such  as  War  Production  Drives., 
Conservation,  Salvage,  Price  Control, 
Army-Navy  “E”  Awards,  Morale,  Anti¬ 
inflation,  Manpower  and  Transporta¬ 
tion. 

Each  portfolio  follows  a  similar  pat¬ 
tern — 

1.  Nature  and  general  ramifica¬ 
tions  of  the  problem  under  discus¬ 
sion. 

2.  The  government’s  objectives. 

3.  List  of  suggestions  and  ideas 
telling  how  printed  advertising  can 
help  meet  the  problem. 

4.  Suggestions  telling  the  printer 
where  to  go  for  more  complete  in¬ 
formation  and  whom  to  see,  etc. 

5.  Suggestions  for  layout,  copy 
and  design  for  the  type  of  printed 
advertising  under  discussion. 

6.  Suggestions  to  guide  the  printer 
in  making  up  his  presentation. 

7.  Specimens  of  printed  advertis¬ 
ing  collected  from  every  part  of  the 
country  to  show  the  printer  what  is 
being  done,  what  advertisers  are 
thinking  about,  how  good  or  how 
poor  a  job  printed  advertising  is  do¬ 
ing  and  what  still  remains  to  be  ac¬ 
complished. 

The  first  volume  in  the  Miehle  li¬ 
brary  is  entitled  “The  War  Production 
Drive — What  It  Is  and  How  It  Oper¬ 


ates.”  (There  are  four  volumes  on 
War  Production  Drives.) 

Here’s  a  brief  outline  of  Volume  I: 

1.  Excerpts  from  the  letter  by  Pres¬ 
ident  Roosevelt  urging  Donald  Nel¬ 
son  to  step  up  war  production,  and 
Mr.  Nelson’s  reply  pledging  labor 
and  management’s  cooperation. 

2.  Brief  story  telling  how  the  La¬ 
bor-Management  Committees  were 
organized. 

All  of  this  is  by  way  of  setting  the 


Twelve  giant  portfolio*  on  ttxtrtime  printing 
make  up  the  Miehle  **W'artime  Printing  Li¬ 
brary'*  designed  to  help  printers  and  lithog¬ 
raphers  develop  patriotic  printing 
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stage  for  the  printer’s  and  litho¬ 
grapher’s  thinking  on  the  subject  and 
providing  them  with  the  necessary 
factual  background. 

3.  Objectives  of  the  War  Produc¬ 
tion  Drives  as  drawn  up  by  the  La¬ 
bor-Management  Committees. 

4.  Specimen  displays  of  the  kinds 
of  printed  material  prepared  and  dis¬ 
tributed  free  of  charge  by  War  Pro¬ 
duction  Drive  Headquarters  for  pro¬ 
moting  the  drives. 

5.  Description  of  the  various  prob¬ 
lems  industry  had  to  contend  with 
in  stepping  up  production;  discuss¬ 
ing  these  problems  from  the  stand¬ 
points  of  both  labor  and  management 
so  that  the  printer  is  enabled  to  see 
all  sides. 

6.  Complete  list  of  the  1800  La¬ 
bor-Management  Committees  now  in 
existence  and,  where  available,  names 
of  Committee  chairmen. 

7.  Suggestions  to  assist  the  printer 
in  determining  the  kind  of  printed 
advertising  that  is  best  suited  for  a 
prospect’s  needs,  depending  on  the 
type  of  product  manufactured  in 
peacetime,  and  his  employee-relation 
problems. 

8.  List  of  persons  to  interview,  or¬ 
ganizations  to  see,  and  reference  ma¬ 
terial  to  consult  for  further  help  in 
ascertaining  a  client’s  problems  and 
needs. 

9.  Suggested  outline  of  steps  for 
the  printer  to  follow  in  preparing  his 
presentation. 

10.  Suggestions  for  presenting  the 
finished  presentation. 

11.  Suggestions  about  whom  to 
see. 

At  the  present  writing,  Miehle  has 
completed  twelve  volumes  of  its  library 
and  placed  ten  sets  in  circulation. 
These  twelve  volumes  cover  the  most 
important  current  problems  requiring 
printed  advertising.  However,  inas¬ 
much  as  there  are  over  60  projects  al¬ 


together  on  advertising’s  docket  of  jobs 
the  government  wants  help  with,  Miehle 
will  continue  to  add  to  the  library. 
Listed  by  title,  the  volumes  now  com¬ 
pleted  are: 

Volume  I,  “The  War  Produc¬ 
tion  Drive — What  It  Is.” 

Volume  II,  “The  War  Produc¬ 
tion  Drive — Employee  Annual  Re¬ 
ports.” 

Volume  HI,  “The  War  Produc¬ 
tion  Drive — Employee  House  Maga¬ 
zines.” 

Volume  IV,  “The  War  Produc¬ 
tion  Drive — Special  Printed  Adver¬ 
tising.” 

Volume  V,  “Conservation.” 

Volume  VI,  “Conservation.” 

Volume  VII,  “Salvage.” 

Volume  VIII,  “Treasury.” 

Volume  IX,  “Nutrition.” 

Volume  X,  “Nutrition.” 

Volume  XI,  “Civilian  Defense.” 

Volume  XII,  “Morale.” 

These  twelve  volumes  are  now  avail¬ 
able  for  inspection  and  study  by  print¬ 
ers.  However,  due  to  the  tremendous 
amount  of  labor  involved  in  preparing 
the  portfolios  and  in  collecting  the 
specimen  material,  of  which,  it  can 
readily  be  understood,  there  is  only  a 
limited  amount,  it  has  been  impossible 
to  produce  more  than  a  limited  number 
of  sets.  For  that  reason  Miehle  is 
circulating  its  “Wartime  Printing  Li¬ 
brary”  by  offering  the  facilities  of  its 
various  branch  offices  as  reading  rooms, 
and  cannot  undertake  to  lend  the  por- 
folios  to  printers  for  office  use.  A 
complete  set  of  the  twelve  volumes  is 
available  at  the  following  offices:  140 
Federal  Street,  Boston;  330  West  42nd 
Street,  New  York  City;  1015  Chestnut 
Street,  Philadelphia ;  582  Howard 

Street,  San  Francisco;  122  Maple  Ave¬ 
nue,  Los  Angeles. 

Meantime,  a  series  of  meetings  will 
be  held  to  which  printers  and  litho- 

( Continued  on  page  43) 
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Because  his  life  depends  on  it,  every 
soldier  must  learn  his  fighting  know¬ 
how  .  .  .  the  hard  way. 

But,  today,  there  may  be  attempts 
made  to  find  an  easy  short  cut  to  syn¬ 
thetic  know-how.  Such  efforts  are 
doomed  to  disappointment. 

The  current  trend  to  synthetics  finds 
Dayton  ready  tcith  years  of  peacetime 
knotv-hotv  in  the  pioneering  and  de¬ 
velopment  of  synthetic  rollers  for  all 
printing  and  lithographing  purposes. 

It  was  back  in  1926,  after  years  of  re¬ 
search,  that  The  Dayton  Rubber  Manu¬ 
facturing  Company  took  out  its  first 
patent  on  a  renewable  surface  printing 
roller.  By  1934,  Dayco  Printing  Rollers, 
with  an  outer  cover  or  sleeve  of  synthetic 
materials,  had  been  proved  on  the  presses 
of  leading  commercial  printers  as  well  as 
great  newspapers. 

Because  Dayton  learned  the  hard  way 


THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 


LATIN-AMERICAN  REPRESENTATIVES: 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 
CANADIAN  REPRESENTATIVES: 
Manton  Bros..  Ltd.,  Elizabeth  Street,  Toronto 


BUY  WAR  BONDS  AND  SAVINGS  STAMPS 


by  experience  over  the  years,  the  printing 
and  lithographing  industry  finds  it  easy 
to  depend  on  the  durability  and  per¬ 
formance  of  All-Purpose  Dayco  Rollers. 
They’ve  been  proved  for  ten  years  on  the 
presses  of  America.  They’re  the  only 
rollers  which  can  be  Re-Daycoed  time 
and  time  again  to  original  efficiency  at  a 
fraction  of  the  cost  of  a  new  roller. 


MOW'S  yo444^  APVtRTIHMO 


pWNms  WHO  AomnsE 

should  send  specimens  (or  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


JAMES  GRAY,  Inc.  operates  a  bij?  shop  in  New  York  City;  it’s  Rot  a 
good  reputation,  and,  judging  from  a  recent  letter  Jim  Gray  sent  out  he 
aims  to  keep  it  that  way.  What  Jim  has  said  in  his  letter  is  important;  so 
important  that  I’m  going  to  give  you  the  whole  thing: 


“This  war  is  not  groing  to  last  forever  .  .  . 
and  from  the  expressed  attitude  of  a  great 
many  business  organizations  and  their 
employees,  they  too,  are  not  going  to  last 
forever.  It  is  true  that  the  difficulties  of 
today  are  apt  to  make  us  lose  our  long 
range  viewpoint.  It  is  all  too  easy  for  us 
to  slip  into  a  cool,  brief,  independent  and 
discourteous  manner  .  .  .  hut  that  is  some¬ 
thing  I  do  not  intend  to  happen  here.  It 
is  perfectly  obvious  to  me  that  the  most 
important  thing  in  the  world  to  us  today  is 
your  continuing  good-will  .  .  .  and  if  we 
are  going  to  enjoy  that  we  must  exercise 
everlasting  vigilance  to  make  sure  that  you 
are  accorded  courtesy,  consideration  and 
the  best  service  in  our  power  to  render. 
We  used  to  employ  up  to  twenty-five  errand 
boys  .  .  .  and  all  of  our  other  departments 
were  completely  staffed  with  well  trained 
personnel.  Today  it  is  difficult  to  obtain 
any  errand  boys  .  .  .  and  all  of  our  other 
departments  suffer  a  constant  change.  But 
that  is  not  your  problem  ...  it  is  ours. 
We  are  still  trying  to  increase  our  staff 
of  errand  boys  and  our  other  departments 
now  operate  night  and  day  in  order  to 
maintain  full  capacity.  I  realize  that  that 
is  the  responsibility  we  have  to  you.  More 
than  anything  in  the  world,  I  want  to  sat¬ 
isfy  you.  But  whether  or  not  we  are  able 
to  maintain  these  standards,  you  can  rest 
assured  that  we  are  not  going  to  take  the 


attitude  of  being  independent,  indifferent, 
inconsiderate  or  impolite.  If  at  any  time 
you  encounter  in  your  dealings  with  our 
company  an  attitude  on  the  part  of  any 
member  of  this  organization  that  is  not 
pleasing  or  satisfactory  to  you,  I  would 
consider  it  a  favor  if  you  would  report 
it  to  me.”  .  .  .  I’m  not  going  to  give  this 
letter  any  kind  of  an  Ad  Rating;  what 
it  says  to  every  man  in  the  printing  industry 
is  much  more  important  than  what  it  says 
to  Jim  Gray’s  customers.  A  lot  of  you 
fellows  have  a  little  more  business  than 
you  can  comfortably  handle;  most  of  you 
have  labor  and  delivery  troubles.  The  pres¬ 
sure  from  many  sides  is  bound  to  make 
you  a  little  bit  “independent,  indifferent, 
inconsiderate,  or  impolite”  at  times,  espe¬ 
cially  with  your  smaller  customers.  Don’t, 
for  heaven’s  sake,  let  conditions  get  the  best 
of  you;  maybe  I’ll  sound  a  little  bit  like 
a  super-patriot  if  I  say  you’re  doing  the 
Axis’  bidding  when  you  lose  your  temper 
and  tell  a  customer  where  to  get  off,  but 
when  you  let  it  become  a  “War  of  Nerves” 
that’s  just  what  you’re  doing.  Think  twice 
before  you  tell  some  little  guy  who’s  helped 
to  pay  your  light  bills  for  many  months — 
to  take  his  business  elsewhere.  Taking 
care  of  old — and  new — customers  is  every 
industry’s  biggest  problem,  today;  you’ve 
got  it  half  licked  when  you  recognize  it — 
the  rest  is  easy  I 
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REFINING 

COMPANY 


633  PLYMOUTH  COURT.  CHICAGO 


frank  T.  THOMASSON,  Alabama 
Street,  Carrollton,  Georgia.  Everyone  ap¬ 
preciates  notebooks,  Frank,  and  yours  is 
a  handy  one  for  folks  to  remember  you  by. 
Better  be  sure  to  put  enough  postage  on 
the  envelopes,  though,  when  you  send  ’em 
out ;  people  don’t  like  to  pay  “postage  due’’ 
on  some  other  guy’s  ad!  Ad  Rating:  B. 
LETTERCRAFT,  180  West  Adams  Street, 
Chicago.  This  shop  went  after  additional 
direct-mail  business  with  a  well  written 
and  attractively  designed  red-white-and- 
blue  letter.  Ad  Rating:  B. 

PHEASANT  PRESS,  Greenlawn,  L.  I., 
N.  Y.  The  Sanders  are  doing  their  bit  in 
war  work,  and  doing  their  best  to  serve 
customers,  as  well.  Their  “Keeping  Up 
with  Uncle  Sam’’  announces  the  fact,  and 
asks  for  orders  as  far  in  advance  as  pos¬ 
sible,  to  avoid  disappointments.  This  blot¬ 
ter,  incidentally,  quotes  two  of  this  col¬ 
umn’s  notices ;  we  are  grateful  for  this 
acknowledgment.  Ad  Rating:  B. 

ELITE  FEATURE  PRESS,  237  East 
Deaderick  Avenue,  Jackson,  Tennessee. 
“Mack,  the  Preacher-Printer’’  put  his  New 
Year  message  on  a  rose-bedecked  blotter, 
with  a  little  calendar  pad  attached.  Ad 
Rating:  B. 

FRED  W.  THOMPSON  &  CO.,  30  Ferry 
Street,  New  York  City.  Fred  came  through 
again  this  year  with  his  usual  unusual  desk 
calendar.  But  why  in  heck  did  you  add 
the  “Mr.,’’  Fred?  Very  unnecessary;  I 
don’t  think  most  guys  would  like  anything 
quite  so  ostentatious  on  their  desks.  Ad 
Rating:  B. 

INSTITUTE  PRESS,  1314  West  Ninth 
Street,  Los  Angeles.  A  beautiful  and  im- 
ptessively  designed  announcement  brings 
news  of  this  established  shop’s  move  into 
a  new  plant.  Unusual  folds,  plus  special 
deckle  edgings  make  this  one  of  the  month’s 
most  attractive  promotions.  Ad  Rating :  A. 
MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York  City.  Corp.  Tul- 
lio  W.  Rossetti  is  still  one  of  Mailograph’s 
star  salesmen,  despite  the  fact  that  he’s 
doing  his  bit  for  our  Uncle.  Tullio  writes 
occasional  letters  back  home  and  Mailo- 
graph  dolls  ’em  up  and  lets  everybody  read 
’em.  His  latest  marks  his  seventh  month 
of  service  and  says  a  lot  of  very  hand¬ 
some  things  about  Army  men.  It  deserves 
wide  circulation.  (O.IV.I.,  please  note.) 
Ad  Rating:  AA. 


howto 
improve 
ESS  QUALITY 


W-R  PROCESS  COLOR  WAX 

You  can  give  extra  sparkle  and 
snap  to  those  four-color  process 
and  metallic  ink  Jobs  with  a  rich, 
smudge-proof,  W-R  wax  finish.  As¬ 
sures  perfect  lifting  and  blending 
of  colors.  Should  be  used  in  all 
inks  where  colors  overlap.  Use  in 
first  color  to  prevent  crystallization. 
Use  also  to  oil-off  tympan  sheet  be¬ 
fore  backing  up  for  short  runs, 
thus  saving  press  standing  time. 


W-R  BEESWAX  QUICK  DRYER 

Inks  won't  rub  when  you  use  W-R 
Beeswax  Quick  Dryer.  It  enables 
you  to  speed  up  runs  without 
danger  of  offset.  Makes  it  possible 
to  trim  and  fold  sheets  within  a 
very  short  time  after  they  come  off 
the  press.  Ideal  for  those  rush  Jobs. 
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=  100%= 

_  AUTOMATIC  _ 

=  SLUG  SAWING  = 

with 

=  MOHR  = 
=  SAW  = 

Saws  slugs  to  any 
measure  as  they  are  "■■■" 
ejected  by  the  line- 
casting  machine. 


FOR  OVER  HO  YEARS  IRE  NOSI CONPIETE  LIME  OF 
STEEL  ENCRAVED  BLANKS  FDR  BONDS  AND 
STOCK  CERTIFICATES  AHO  AIL  PAPERS  OF  VALUE 


KIHH  BR01HERS  BAim  HOIE  ENCRAVEilS 
★Z0S-Zfl3W.I9!!!ST  NEW  TORAA 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

What  Can  I  Do  About 
T  ranspositions  ? 

Q/  have  been  a  constant  and  in- 
■  terested  reader  of  your  answers 
to  “Typesetting  Questions”  in  The 
Graphic  Arts  Monthly ^  and  have  a  prob¬ 
lem  of  my  own  which  I  believe  you  an¬ 
swered  in  your  July,  1937,  issue,  under 
the  heading  “Transpositions — The  Op¬ 
erator’s  Nemesis,”  which  is  not  avail¬ 
able. 

The  problem  is:  What  can  I  do  about 
transpositions?  The  magazines  are 
cleaned  thoroughly;  new  belts  and  star 
wheel  installed;  cams  have  been  re¬ 
moved  and  cleaned;  new  rubber  rol¬ 
lers;  but  in  spite  of  all  this  the  trouble 
persists. 

Another  trouble:  The  mats  are  con¬ 
stantly  jumping  out  of  the  assembler 
onto  the  floor.  The  machine  is  an  old 
Model  8,  about  ten  or  twelve  years  old. 

Sometimes  I  find  the  spacebands  hes¬ 
itate  and  will  fall  before  the  mat  and 
hang  up. 

I  would  appreciate  it  very  much  if 
you  would  send  me  a  copy  of  the  July, 
1937  issue  and  any  additional  informa¬ 
tion  on  this  subject  you  might  have. 
Sincerely  yours, 

R.  D.  F.,  Guthrie,  Okla. 
Your  transposition  problem  con- 
>  fronts  every  operator  and  machin¬ 
ist  today  as  always,  and  the  demand 
for  still  faster  composition  adds  to  its 
complications. 

Transpositions  of  letters  or  space- 
bands  in  the  assembling  elevator  begin 
in  the  operator’s  finger  and  end  only 
with  the  assembled  line.  Between 
these  points  every  operating  factor  and 
its  degree  of  wear  are  subjects  of 
thoughtful  study  and  constant  watch- 
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Listen  to  the  lads  who  used  to  say  "Oh  yeah?" 

I  "We  haven't  slip-sheeted  a  job  since  the  boss 
cut  the  Kelly  coupon."  (Right  down  there!)  "No  re¬ 
runs  for  ^  with  that  Wotta  Non-Scratch  Halftone 
Black!"  "We  can  stack  lifts  higher  than  a  cat's  back 
and  deliver  jobs  as  pretty  as  a  $100  bill." 


What  do  you  say?  Wouldn't  results  like  that  look 
good  around  the  shop?  Cut  the  coupon  and  let  us 


Woita  HlacUi  GUARANTEED 


CLIP  AND  MAIL  THIS  COUPON  TODAY! 


E.  I.  KELLY  CO« 

1927  N.  Pitcher  St.,  Kalamazoo.  Mich.  2-43 

O.K.  Give  us  the  dope  on  your 

FREE  TRIAL  OFFER  on  WOTTA  BLACKS. 


KALAMAZOO  MICHIGAN 


FOR  PRINTERS 


ROLLERS 


..THY 

_!!:!U  and  GLUES 

AMERICAN  ROLLER  CO. 

1342  North  Haittod  St..  ChlcMO.  III. 
225  N.  Naur  Jamy  Oi..  Indlanopont,  Ind. 
1531  Branch  Stroat  Bt.  Laula.  Mo. 


fulness.  Spring  tensions  require  in¬ 
dividual  attention.  Keyboard  rolls, 
shafts  and  bearings,  the  keyboard  cam 
yokes  and  cams,  keyrods,  plungers, 
verges,  escapements,  dirty  mats  and 
magazine  channels — all  play  an  im¬ 
portant  part.  Then  the  drop  of  the 
matrix  and  band  before  the  assembler 
star,  properly  guided  and  controlled, 
is  of  equal  importance. 

The  first  requirement  is  a  clean  mag¬ 
azine,  clean  mats,  clean  bands,  a  clean 
keyboard,  and  cams  lightly  oiled  in 
their  cam  yokes,  the  yokes  operating 
freely  in  a  polished  slot,  the  cam  yoke 
triggers  free  and  seating  positively  un¬ 
derneath  the  cam  yoke  at  rest  with  a 
sharp,  square  bite.  A  deficient  and 
rounded  trigger  seat  under  the  cam 
yoke  will  also  wear  the  trigger  itself 
into  a  rounded  contact;  it  slips  from 
under  the  cam  yoke,  and  doubles  or 
“wild”  letters  drop  at  will.  The  key¬ 
board  cams  should  have  tooth  bite  and 
the  rolls  should  engage  them  without 
slipping. 

With  the  above  conditions  provided, 
many  trouble  factors  disappear,  and 
those  remaining  are  found  to  be  largely 
individual  and  subject  to  individual 
treatment.  Worn  parts  may  be  re¬ 
placed,  spring  tensions  compensated, 
and  eventually  an  old  machine  may  be 
made  to  perform  as  smoothly  and  ac¬ 
curately  as  a  new  one.  Transpositions 
and  doubles  will  vanish,  and  greater 
( Continued  on  page  45) 


A  low  cost  qenidne  C&G  saw  that  meets 
most  sawing  requirements  of  the  smaller 
printer.  An  excellent  auxiliary  saw  for 
larger  plants.  Has  many  exclusive  C&G 
features  for  safe  and  convenient  opera¬ 
tion.  Write  for  full  particulars. 


MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St.,  Milwaukee  Wis. 


G&G 


SAWLINER 
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Official  V.  S.  Navy  Photo, 


GRUMMAN  "AVENGER"  Is  the  U.  S. 
Navy's  newest  torpedo  bomber.  Latest 
development  of  Fiske's  invention.  It  is 
considered  by  British  experts  to  be  the 
best  plane  of  its  type  in  the  world. 


TKatE2^![^ 

FQ^VICTORY 


UNITED 

STATES 

SAVINGS 

^BONDS 

lANDStAMVS 


Presswork 


Questions 


BOY,  WAS  I  SMART 
WHEN  I  BOUGHT  A 


BASE  SYSTEM! 

#  At  a  time  like  this,  an 
investment  in  quality 
really  begins  to  pay 
extra  dividends.  My 
Sterling  Toggle  Base  is 
made  of  semi-steel  for 
long  life  .  .  .  which 
means  that  if  I  clean 
base  sections  and  hooks 
regularly  and  protect 
them  adequately  when 
they’re  not  in  actual  use, 
I  can  count  on  my  pres¬ 
ent  base  system’s  serving 
me  dependably  for  the 
duration.  »  »  » 


23  East  26th  Street  •  New  York  City 


answered  by 
MAGNUS  A.  ARNOLD 

Trouble  Due  to  Ink-Skin 

QI  am  enclosing  two  proofs:  yel- 
.  low,  red  and  blue  of  a  four  color 
fob.  When  I  ran  the  red  over  the  yellow, 
little  dots  appeared  on  the  cut  and 
made  them  appear  on  printed  copy,  as 
per  enclosed  sample.  I  tried  to  do 
everything  I  knew,  such  as  reducing 
ink,  cleaning  fountain  rollers  three  or 
four  times,  then  putting  a  new  stiff 
ink  of  each  color  in  the  fountain  and 
still  got  the  same  thing.  Somtimes  the 
dots  would  appear  vertically  in  a  row 
as  yellow  and  red  copy  shows  and  when 
I  went  to  run  the  blue,  they  appeared 
at  different  places. 

C.  I.  K.,  Winston-Salem,  N.  Car. 

A  Your  trouble  is  caused  by  small 
.  pieces  of  skin  in  the  ink.  These 
stick  to  the  cuts  and  are  not  easily 
moved  by  washing.  You  should  look 
the  form  over  carefully  after  washing 
and  if  the  spots  still  adhere  they  can 
be  removed  by  scraping  with  the  finger 
nail.  Reducing  the  ink  will  not  help. 
You  must  use  clean  ink  free  from  skin. 
Sometimes  particles  of  dust  falling  on 
the  rollers  will  cause  the  trouble  but 
in  this  case  the  spots  are  usually  very 
small.  Be  sure  your  rollers  and  ink 
plate  are  absolutely  clean  and  free 
from  spots  of  skin  and  dried  ink,  and 
you  will  have  no  further  trouble. 

V _ 

To  Level  a  Platen 

QWhat  is  the  best  way  to  level  up 
m  the  platen  of  a  10x15  press?  How 
much  packing  should  be  kept  on  the 
press  at  all  times  so  as  not  to  infure 
the  type?  1  use  red  pressboard  for 
packing  and  when  you  state  problems 
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The  first  shots  tired  in  North  Africa  came,  not  from  a  gun, 
but  from  a  printing  press.  These  were  leaflets  containing  a 
message  to  the  populace  from  General  Eisenhower. 

Printing  is  vital  to  the  war  effort. 

Printing  is  needed  on  a  thousand  fronts . . .  for  a  million  essential 
purposes ...  It  is  used  to  instruct  our  Expeditionary  Force  on  how 
to  treat  the  natives ...  It  is  invaluable  as  a  means  of  keeping  the 
civilian  population  of  occupied  territory  in  line. 

Printing  is  equally  vital  on  the  home  front ...  It  is  needed  by  the  gov¬ 
ernment  . .  .by  war  industries. . .  and  to  promote  civilian  cooperation. 

In  many  ways,  the  printing  press  is  more  effective  than  the  gun. 

While  today  Chandler  &  Price  is  completely  mobilized  for  the 
production  of  war  goods,  we  are  glad  that  so  many  C  &  P  presses 
and  cutters  are  in  capable  hands  on  War  Front  and  Home  Front, 
being  used  more  and  more  as  weapons  to  help  shorten  the  war. 

We  urge  the  owners  of  Chandler  &  Price  equipment  to  guard  it 
faithfully.  Careful  operation,  regular  cleaning,  proper  lubrication, 
frequent  inspection  and  prompt  repair  or  replacement  of  worn  parts 
will  help  keep  these  presses  firing. 


about  packing  in  your  publication  you 
say  S.&S.C.  of  different  weights.  What 
is  this  and  what  do  you  call  Super? 

E.  K.  R.,  Harrisburg,  Pa. 

A  To  level  a  platen,  lock  a  32  pt. 

letter  M  (using  bold  face  type) 
in  each  corner  of  the  chase  about  two 
inches  from  side  each  way.  Use  all 
metal  furniture  to  avoid  spring  in  the 
form. 

Pack  the  platen  with  six  manilas 
of  6  pt.  thickness  (.006")  and  three 
sheets  of  60  lb.  S.&S.C.  This  will  give 
you  a  packing  of  .045"  thickness  and 
is  suitable  for  all  letterhead  and  coated 
stock  jobs.  Where  cards  or  cardboard 
is  to  be  run,  take  out  one  or  more  man¬ 
ilas  to  lower  impression  to  accommo¬ 
date  heavier  stock. 

Pull  a  first  impression  by  hand  and 
print  it  on  a  sheet  of  40  or  50  lb. 
enamel  to  test  the  impression,  which 
may  be  noted  on  the  back  of  the  sheet. 
Then  adjust  the  impression  screws  un¬ 
til  the  letters  at  each  corner  are  print¬ 
ing  clear  and  without  undue  squeeze. 

Supers  are  papers  or  cardboards 
which  have  been  supercalendered,  and 
are  called  S.&S.C.  in  the  trade.  The 
super  sheets  recommended  for  packing 
are  of  60  lb.  basis  and  measure  .003" 
thick. 

V _ 


PRESSMAN'S  POCKET  MANUAL 
by  J.  N.  Harrison 
Price  $1.50 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 


MORGAN  EXPANSION  TRUCKS 

for  C.&P.  JOB  PRESSES 

have  been  in  use  for  many  years  in  tboa- 
sands  of  shops  and  have  been  proven — 
Savers  of  Time  and  Money— Reduces  Wear 
on  Rollers  and  Prect-— Savoe  Ink— Elimi¬ 
nates  Bearers — Especially  Desirable  and 
Efficient  for  Light  Forms  and  Cut  Work. 


MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

P.  O.  Box  216.  Hollywood,  Calif. 


Quickly  removes 
hard  caked  ink  from 
presses,  type  and  cuts... 
Nothing  like  it! 
Order  from  your  dealer 
CHALMERS  CHEMICAL  CO. 

123  Chestnut  St.,  Newark,  N.  J. 
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MThe  Original  D 11  Cl 
Honeycomb  01131 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 


Case  histories  prove  that  use  of  Blatchford  Base  will 
prolong  Ufe  of  electros  25%  to  100%  when  com¬ 
pared  with  wood  mounted  plates  or  obsolete  forms 
of  metal  bases.  And  remember:  Blatchford  is  guar¬ 
anteed  for  ten  years!  It  will  last  through  the 
"DURATION." 

Nothing  is  more  costly  than  plate-mounting 
equipment  that  fails  in  the  *‘pinches,** 


Branch  of  National  Lead  Company 


63  Park  Row,  NEW  YORK 


900  W.  18th  St.,  CHICAGO 


“Certainly  glad  I  stop  at  recognized  hotels  on 
my  many  business  trips.  Once,  serious  illness 
developed  suddenly  at  home.  Though  I’d  left  no 
forwarding  address  I  was  easily  traced  to  my 
hotel  by  phone.”  D.  B.,  Rochester,  New  York. 
AMERICAN  HOTEL  ASSOCIATION 


FOR  A  FRESH  START 
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SURE  WAY  TO  GET  THE 
BEST  IN  STRIP  MATERIAl 


^  COMPO  S 

RULES,  LEADS,  SLUGS 


•  The  experience  of  hundreds  of  printers  and 
typographers  that  Compo’s  Handflnished  Rules 
and  other  Strip  Material  has  saved  money  in 
labor  costs  and  has  speeded  up  production  in 
lockup,  makeup  and  in  makeready  operations. 

COMPO  HANDFINISHED  RULE 
ONLY  19c  PER  LB. 

LEADS  13V2C  SLUGS 

(Prices  subject  to  change  without  notice) 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and  spac¬ 
ing  materials.  Immediate  shipment.  These  low 
prices  compel  us  to  reouest  check  with  order  to 
eliminate  bookkeeping.  Wall  chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacicer  Drive  Chicago,  III. 


SW  w 


PAPER 


KNIVES 


SIWOHOS  «OROEH  WHITl  W 

DAYTON.  OHIO - 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

‘‘Slate”  Blackboard  Paint 

There  are  occasional  printing  jobs 
that  call  for  an  area — usually  in  the 
shape  of  a  blackboard  or  a  circle — 
to  be  coated  with  a  paint  that  will  take 
chalk  easily.  Usually  such  jobs  are 
tied  up  with  “sales”  and  “specials,”  and 
are  printed  to  allow  for  writing  in  a 
change  of  price,  etc. 

Ordinary  printing  ink  dries  too 
smooth  and  does  not  have  the  proper 
“body”  to  take  the  chalk,  or  allow  its 
erasure  for  changes  in  copy.  With  the 
silk  screen  stencil  process  it  is  an  easy 
matter  to  apply  heavy-bodied  paint  on 
any  flat  surface.  The  painted  area  will 
take  the  chalk  nicely,  it  is  waterproof, 
and  can  be  cleaned — and  even  washed. 
The  paint,  in  any  color,  can  be  made 
to  dry  flat  and  with  a  suitable  surface 
for  writing  with  chalk  or  crayon. 


To  Help  Us  Help  YOU 

For  the  purpose  of  conserving  increas- 
ingly  scarce  war- essential  materials 
we  are  confining  our  civilian  inanu- 
facture  solely  to  essential  service  parts. 

To  further  conserve  materials  we  now 
must  ask  that  old  parts  be  returned  to 
us, prepaid,  when  new  parts  are  ordered. 

If  such  old  parts  can  be  satisfactorily 
repaired  we  shall  make  such  repairs 
instead  of  supplying  new  parts,  charg¬ 
ing  only  for  the  cost  of  these  repairs. 

It  is  our  sincere  belief  that  only  through 
such  a  cooperative  conservation  pro¬ 
gram  can  present  material  supplies 
be  extended,  so  that  we  may  have 
Available  for  you,  when  needed,  essen- 

your  present 

Rosback  equipment  in  operation, 

E  P.  ROSBACK  COMPANY,  Benton  Harbor,  Mich, 

World's  Largest  Manufacturers  of  Perforators, 
Stitchers  and  Paper  Punching  and  Drilling  Machinery 


tial  service  parts  to  keep 


Buy 

U,  S  War  Bonds 
and  Stamps 
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ORDER  THIS  NEW  V-MAIL 
PACKET— /VOW 

The  government  has  mled  that  V«MaU  is 
the  ONLY  mail  which  can  be  assured  of 
air  mail  delivery  to  boys  over  seas.  Yes, 
by  radio  and  publication,  the  government 
is  selling  V-Mail  to  the  public.  Cash  in  on 
this  active  demand  by  displaying,  adver¬ 
tising  and  selling  V-Mail.  10c  item.  Send 
coupon  below  for  prompt  shipment. 


WESTERN  STATES  ENVELOPE  CO. 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 

O.  K.  Send  ns _ boxes  containing 

25  V-Mail  packets,  15  sheets  eaeh,  our 
cost  to  be  #2.50,  less  50%. 

Firm -  - - - - - - 

Individual - - - 

Address - 

City  and  State.— . 


Qfi/oopieadefiA  O 

iff  AIBOT  H.  HKHTON 


I 


L.  N.,  Cairo,  Ill. :  “Isn’t  the  italicized 
word  in  the  following  sentence  used  in¬ 
correctly:  ‘The  man  who  had  forsook 
her’?”  I 

While  the  past  participle  forsaken  is 
more  generally  employed  today,  the  ad-  j 
ternative  form  forsook  has  long  been  I 
accepted  by  authorities,  especially  when  ' 
used  poetically. 


J.  N.,  Antrim,  N.  H.:  “In  reading  a 
religious  work  I  find  the  nouns  (the) 
elect  and  (the)  election  used  indis¬ 
criminately  for  the  same  meaning.  Is 
there  not  some  distinction?” 

Theologically  there  are  some  deli¬ 
cate  distinctions,  according  to  their 
use,  but  either  word  may  be  applied  in 
the  sense  of  the  “sovereignly  elected 
or  chosen  by  God.” 


M.  T.,  Brooklyn.  N.  Y. :  “Can  you  cite 
another  classic  example  of  a  double 
superlative  similar  to  that  of  Shake¬ 
speare’s  ‘Most  unkindest  cut  of  all*?” 

“.  .  .  Which  knew  me  from  the  be¬ 
ginning,  if  they  (the  Jews)  would  tes¬ 
tify,  that  after  the  most  straitest  sect 
of  our  religion,  I  lived  a  Pharisee.” — 
Acts  26:5. 


A.  L.,  Morrison,  Utah:  “What  is 
meant  by  horsing?** 

The  term,  occurring  most  frequently 
in  newspaper  proofrooms,  signifies  the 
quick  reading  of  a  proof  without  refer¬ 
ence  to  copy.  Lasky’s  book.  Proofread¬ 
ing  and  Copy-Preparation,  however,  de¬ 
fines  it  as  comparing  a  proof  with  the 
copy  without  the  help  of  a  copyholder. 
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•‘GO  MGAO!  TAKE  THE  JOS. 

use  MANACeMENT  BONO 
AND  YOU'LL  MAKE  A  CLEAN 


PKESSKOOM  PKOFIT!" 


riSns  W*  Hammermill  Paper  Company 
Erie.  Pa. 

Please  send  me — free — the  Management  Bond  port* 
folio  of  printed,  forms. 

Name . 

Position. . 

(Please  attach  to  your  business  letterhead) 


LOW  COST  JOBS  can  be  a  headache— if 
you  put  them  on  a  cheap  paper  that 
slows  up  your  presses,  boosts  shop 
costs,  delays  deliveries. 

But,  low  cost  jobs  can  earn  you  a  neat 
profit — when  you  print  on  Management 
Bond,  the  watermarked  paper  made  by 
Hammermill  especially  for  this  type  of 
work. 

Management  Bond  is  uniform — a  fast 


and  economical  performer  in  your  shop. 
It’s  sturdy — an  efficient  worker  in  your 
customer’s  office.  And  it’s  quickly  avail¬ 
able  through  Hammermill  Agents  in 
white  and  colors,  in  standard  weights 
and  sizes. 

Send  for  the  Management  Bond  port¬ 
folio.  Contains  specimen  printed  forms. 
Suggest  ideas  for  jobs  you  can  sell  today. 
Free — ^mail  coupon. 


LOOSE  LEAF  COVER 


t*nl  promptly  upon  ro<|uo>t.  (Just  toor  out  top  holt  of  this  oJ 
pin  to  your  lottorhootl'  — an4  moil.) 

*'Duo*Tong'*  Covors  com#  complott  with  built-in  dowbl*  tonpu*  fostonors 
ond  roinforcod  motol  binding  oyolots.  Bocouso  motol  is  wsod,  **Du«- 
Tong"  Covors  nood  A-l-J  Priority  CortiRcotion.  Rogulor  covers  with 
nort-critkol  motoriol  bindings,  such  os  plastic  screw  posts,  or  tie  cords, 
need  no  Priority  rating. 


ELLINGSWORTH  MFG.  CO. 

100  SOUTH  PIORIA  STRiET  CHICAGO,  ILUNOIS 

TELEPHONE  e  HAYMARKET  1711 


Speeds  up  production  end 
increases  your  profit 

Inexpensive  •  Dependable 


10  DAY  FREE  TRIAL 

Wrltm  for  Iilu»trm$od  FoUor 

A  Comptoto  Line  of  Printer's  Brushos 


Western  Brush  Co.,  Inc. 

29  South  MjfWet  Street 
Chicago,  Illinois 


Stereotyping 

Questions 


Fine  Screen  Stereos 

Can  stereotype  mats  and  plates 

•  obtain  110  line  screen  work  sat- 
isfactorily? 

R.  D.  C.,  Sheboygan^  Wis. 
Yes.  It  is  advisable  to  use  a 

•  plaster  surface  stereotype  mat, 
wet  and  baked  under  pressure  over 
the  original.  It  is  possible  to  reach  150 
line  screen  work  with  the  proper  matrix 
paper  and  equipment.  For  high  capac¬ 
ity  performances  a  metal  formula  of  8 
per  cent  tin,  13.5  antimony,  balance 
lead  is  recommended,  particularly  when 
plate  thicknesses  are  lower  than  .250". 
Plaster  faced,  or  coated  stereotype  mats 
are  obtainable  from  several  reliable 
sources. 

V  . . .  _ 

Thin  Casts 

How  thin  can  a  stereotype  cast 
m  be  made  successfully? 

M.  D.y  Minneapolis 
Satisfactory  stereotype  plates 

•  have  been  made  at  6  points.  The 
nature  of  the  stereotype  mould  is  the 
important  consideration  as  the  high 
level  of  the  mould  must  be  lower  than 
the  total  thickness  of  the  stereotype 
cast.  A  special  alloy  is  recommended 
for  very  thin  casts,  increasing  fluidity 

•  of  the  metal, 
f  V  . .  .  _ 

I  Required  Temperature 

What  is  the  temperature  for  dry- 
■  ing  stereotype  mats? 

F.  A.  C.,  Chicago 
If  the  dry  flong  is  used  with  nor- 
o  mal  moisture  percentages  be¬ 
tween  12  and  15  per  cent  the  tempera¬ 
ture  required  approximates  400®  Fahr¬ 
enheit,  with  no  greater  than  fifty  de¬ 
grees  Fahrenheit  either  way  for  the 
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H  Mnote  expemlve  inoice>>TOipjHpp^^ 
They  conMe  <ill  type  mirtter, 
end  fliie  work  In  one  eosy^o-t^indie,  wodiihoiftifi 
plate .. .  perfect  color  re^lstratifn  *  v^lSenl^or^.^ 
forms/lobels,  repritits  and  disphqf  «  .  .  economki^ 

Cot  comers,  ^lliniiiQte  cdec^os  witli 
ond^repeftl  monop^ds  forj^muW-pmrri^^'  ^  ^ 
^  2  to  600^  monojiriiej; 


SEND  TODAY  FOR 
PRICES! 


-ERA  PHOTO  ENGRAVERS, INC. 

73  2  SOUTH  SHERMAN  STREET  -  CHICAGO,  ILLINOIS 


TON  TOUGH 

TYMPAN 

IS  REALLY  TOUGH!  Strong,  uniform 
and  free  from  brittle  spots  —  won't 
warp  or  sag.  Write  Dept.  G-8  for 
free  press  size  sample. 


CENTRAL  PAPER  COMPANY  inc. 


MUSKEGON,  MICHIGAN 


READY  TO  PASTE  UP 
FOR  PROFIT! . 

Ideas  for  stationery  printing 
designs  with  color  cut-outs. 
A  '‘natural"  for  paper  sales 
and  printer  profits.  Send  for 
free  sample  set! 


UNITED  STATES  ENVELOPE  CO. 
SPRINGFIELD,  MASSACHUSETTS 


best  results.  Wet  flongs  baked  under 
pressure  require  lower  temperatures 
and  longer  drying  time.  Two  hundred 
fifty  degrees  Fahrenheit  is  recom¬ 
mended. 

V _ 

Re  Thermostat  Controls 

QAre  thermostat  controls  advisable 
•  on  stereotype  formers?  If  so, 
what  is  recommended? 

G.  E.  K.,  Sheboygan,  Wis. 

A  Yes.  A  thermostat  control  device 
0  on  stereotype  formers  and  scorch¬ 
ers,  or  any  suitable  device  to  regulate 
the  temperature  of  this  equipment  in¬ 
creases  the  satisfaction  through  more 
uniform  temperature,  and  is  economical 
as  the  current  is  thrown  off  a  consider¬ 
able  percentage  of  the  time. 

V _ 

For  Pasting  Stereotype  Mats 

QIs  a  special  gummed  tape  avail' 
•  able  for  pasting  stereotype  mats 
together? 

G.  L.  M.,  Cincinnati,  Ohio 

A  Most  good  grades  of  gummed  tape 
a  will  serve  satisfactory  if  wet 
properly  and  the  tape  is  rubbed  firmly 
over  the  areas.  For  highly  waxed  sur¬ 
faced  stereotype  mats  it  is  advisable 
to  scrape  off  the  wax  before  applying 
the  tape.  The  more  common  fault  of 
gummed  tape  sticking  to  stereotype 
mats  is  too  much  moisture. 

V . . 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


la  PMoetfaM  wa  manufao- 
tora  Papar  Coadltloniag  Ma- 
chlaaa,  UnlTataal  Papar  Jog- 
gars.  Holdfast  Hangars, 
Commarelal  Hamldlflars, 
Pnnchlng,  loaad  Comaring 
and  ParfevaliBg  Machinary  of 
an  kiads.  JUoo  Spadal  Ma- 
cbfaiaa  IraUt  to  ordar. 

Cmmtrmet  Wmrh  Oar  SpmeUUty 


Our  manufacturing  U  now  devoted  to  work  lor 
our  government  The  only  orders  for  our  eqirip* 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTH  WORTH  MACHINE  CO. 

30  Wanan  Avenue  •  Portland,  Maine 
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l-A  PERFORMANCE 

FROM  A 

4.F  EMPLOYEE 

The  Franklin  Printing  Catalog  is  your  profitable  guide  for 
valuing  printing  orders.  It  gives  you  assurance  that  your  es¬ 
timates  are  correct  even  though  key  men  are  now  in  the  Armed 
Forces. 

With  the  Franklin  Printing  Catalog  as  a  guide,  profitable  sell¬ 
ing  values  can  be  placed  on  printing  orders  by  any  alert  employee. 
This  Service  is  your  full-time  employee  that  won’t  be  drafted,  yet 
works  for  you  for  less  than  5c  a  day. 

Write  today  for  details  of  the  “Trial  Order  Plan”  and  give  this 
Service  an  opportunity  to  ease  your  labor  shortage. 

PORTE  PERLISHING  CO. 

Salt  Lake  City,  Utah 


easyKasters  •  trimOsaws  •  Routers 


We  at  Hanunond's  are  ever  conscious  of  our  obligation  to  those  customers, 
our  friends,  who  so  long  have  made  possible  the  pleasant  and  happy  associa¬ 
tions  we’ve  enjoyed  in  serving  them.  Although  orir  plant  is  now  devoted 
exclusively  to  the  production  of  machine  tools  for  war,  we  present  this  ad 
as  the  first  of  a  series  portraying  Hammond  workers  who  are  bending  every 
effort  to  help  lick  the  Axis.  When  Victory  is  won,  Hammond  will  again  take 
up  with  renewed  vigor  the  production  of  finer  printing  equipment  to  help  you. 


I«12  DOUGLAS  AVE.,  KALAMAZOO.  MICHIGAN  •  EASTERN  BRANCH  71  W.  23rd  St.,  NEW  YORK  CITY 
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Offset  Press 
Questions 


Covcrwcll 
Printing  Inki/’ 


MANUFACTURED  BY 
^^Jartin  ^Driscoll  &  Co. 

CHICAGO 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


ATTENTION  .  .  . 
for  the  NEW  ERA 


New  Era  presses  are  built  to  stand  up 
under  continuous  high  speed  operations. 
Their  long  life  can  be  further  extended 
through  proper  attention  and  care.  Re* 
pair  parts  and  machine  service  can  still 
be  furnished. 

New  Era  Manufacturing  Company 

371  Eleventh  Ave.  Paterson,  N.  J. 


oimmnirMnaiiiamuiMfi  S 

iiMiimiuvnitiiimiivtmu  i 

THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  III. 
330  W.  42nd  St.,  New  York,  N  Y. 


ConisMive  Thought 

. . .  ^eoiiiae  Heiitut 


THE  AMERICAN  WAY  OF  LIFE  has  been  made  !  :4^//  ~  J  # 

possible  by  Free  Enterprise,  which  in  turn  has  i  '  ^  Vw'  '  - 

been  nurtured  by  constructive  thought  followed  by  j  y  ’  *  f 

decisive  action.  Free  Enterprise — constructive 

thought— decisive  action  has  created  an  American 

morale  second  to  that  of  no  other  nation  on  earth.  j  '  >  V 

*  '  ' 

Now  that  our  way  of  Life  has  been  challenged  ^ 
by  the  Axis  it  is  vitally  necessary  that  we  maintain 

and  further  build  the  morale — the  WILL  to  Win — of  the  American  people. 

Goes  Wartime  Specialties  won’t  do  the  job  alone.  But  they’ll  help.  Write 
today  for  our  latest  samples.  Included  are  Blotters,  Folders,  Letterheads  and 
other  Wartime  Specialties.  With  them  we’ll  also  send  suggestions  as  to 
how  and  where  they  can  be  sold. 


Lithographing  Company  •  61  W.  6l8t  St.,  Chicago  •  53B  Park  Pi.,  New  York 


pEACE-TIME  machinery  here  at 
_  home  is  far  less  vital  now  than 
war-time  machinery  at  the  front.  All- 
out  war  production  is  the  urgent  duty 
of  every  plant  such  as  ours.  And 
we're  at  it,  tooth  and  nail.  When  the 
job  is  done  and  the  war  is  won, 
BRACKETT  will  again  be  serving  you 
.  .  .  with  equipment  even  better  and 
more  efficient  than  ever  before.  So 
bear  with  us  .  .  .  meanwhile  giving 
baby-care  to  the  Brackett  equipment 
you  now  have. 


PARTS . . . 

are  now  on  high  prior¬ 
ity  ..  .  and  the  old 
part  must  be  sent  in 
before  a  new  one  can 
be  shipped. 
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NYGREN 

-DAHLY 


Metal  Is  Vital! 

Don't  waste  it.  Uncle  Sam  needs 
every  ounce  he  can  lay  hands  on. 
You  can  help  importantly  by  con- 
serving  your  N-D  equipment.  Don't 
allow  excess  wear.  Protect  it  .  .  . 
oil  it  .  .  .  run  it  prudently  to  make 
it  last.  Thus  you'll  get  longer  serv¬ 
ice,  and  help  your  country. 


NYGREN-DAHLY  COMPANY 
218-230  N.  Jefferson  Sf.,  Chicago,  III. 


Select  More  Effective  Color 
Combinations  Quickly  .  .  . 

with 

^EMtHMTCIILORPUN 

This  practical  color  plan  is  helping 
many  printers  get  more  business  .  .  . 
and  likewise  saving  them  time  and 
money.  The  EARHART  COLOR  PLAN 
eliminates  all  guesswork  in  color  selec¬ 
tion  .  .  .  makes  it  easy  to  find  out-of- 
the-ordinary,  highly  effective  color 
combinations.  You'll  find  this  proven 
plan  easy  to  use  and  just  as  applicable 
to  the  every-day  kind  of  business  as  it 
is  to  the  special  Job.  Put  this  inexpen¬ 
sive  device  to  work  for  you  now. 
Order  today. 

Price  $3,00 

THE  GRAPHIC  ARTS  MONTHLY 

608  So.  Dearborn  St.  Chicago,  III. 


purities  in  water,  although  they  may 
not  be  harmful  in  themselves,  can  in¬ 
terfere  with  the  solubility  and  compat¬ 
ibility  of  chemicals  which  are  added. 
For  that  reason  if  water  is  suspected 
of  having  a  large  amount  of  mineral 
or  organic  matter  it  should  be  used 
with  caution. 

Filtering  of  water  will  remove  un¬ 
dissolved  matter  but  this  will  not 
change  the  mineral  nor  the  dissolved 
organic  content.  To  be  on  the  safe 
side  it  is  best  to  use  distilled  water. 

Rain  water  is  not  pure.  Air  con¬ 
tains  impurities  and  when  rain  passes 
through  to  the  earth  it  collects  these 
impurities  which  remain  in  solution 
or  suspension  in  the  water.  Some  of 
the  impurities  that  rain  water  may  con¬ 
tain  are :  carbon  dioxide,  sulphur  gases, 
soot,  earth  and  metallic  substances  de¬ 
pending  on  its  method  of  collection. 

V  _ _ 

Egg  Whites  and  Dry  Albumin 

QOur  plate-making  department  is 
m  considering  the  use  of  fresh  egg 
whites  instead  of  albumin  flakes  for 
making  plates  and  I  am  wondering 
about  the  wisdom  of  such  a  change. 
We  ivould  appreciate  some  enlighten¬ 
ment  on  the  subject. 

E.  J.  L.,  Buffalo,  N.  Y. 
Fresh  egg  whites  are  equally  as 
•  good  for  lithographic  work  as  is 
dry  albumin.  Many  lithographers  as 
well  as  engravers  use  fresh  egg  .whites 
routinely. 

It  is  naturally  more  convenient  to  use 
dry  albumin,  but  if  you  prefer  the  fresh 
whites  they  should  give  you  good  re¬ 
sults. 

Some  lithographers  buy  frozen  egg 
whites  as  it  is  more  economical.  You 
may  obtain  frozen  egg  whites  in  small 
amounts  from  almost  any  bakery  which 
uses  eggs  in  this  form. 

V _ 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


40 


The  Graphic  Arts  Monthly — February,  1943 


Number  with  u 

For  numbered  work  is  easy  and  profit¬ 
able  too,  when  you  use  Roberts  typo¬ 
graphic  numbering  machines  because: 

1.  The  investment  required  for  new  Roberts  ma¬ 
chines  is  small. 

2.  Machine  life  is  long  because  pfunger  drives  actu¬ 
ating  pawl  swing  directly— thus  Mlminatlng  lost 
motion  and  minimising  wear. 

3.  These  machines  are  available  at  the  lew  prices 
shown  below. 

5  Wh^L  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowanee. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  dlscounta  in  gnantlttea. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


PJUS-FLEX 


FASTEN,  STRONGEB  CHIP 


COLD  PADDING  GLUE 


Thoroughly  Flexible — ^Withstands  Rigorous  Bending 


PRICES 

Qt.  iars 

$2.00  ea. 

12  Quarts 

1.75  ea. 

Gallon  jar 

.  6.00  ea. 

4  Gal.  jars 

.  5.50  ea. 

8  Gal.  jars 

.  5.00  ea. 

F.O.B.  Chicago 

1  or  New  York, 

N.  Y.  1 

JOBBERS  WANTED 

Listed  iobbers  are  invited  to 
write  us  for  interesting  prop¬ 
osition  on  this  timely  sales 
producer. 


Made  from  new  synthetic  resin  base.  Ready  to  use. 
Sets  fast.  Forms  a  tough,  rubbery  film  that  can  take 
roughest  handling,  while  releasing  each  sheet  with  a 
clean,  smooth  edge.  Q\iick,  strong  grip.  Economical — 
covers  more  surface.  Has  no  offensive  odor.  Produces 
pads  that  are  waterproof,  not  affected  by  heat  or  hu¬ 
midity,  and  grow  stronger  with  age.  Can  be  used 
with  all  grades  of  papers,  boards  a^  in  many  book¬ 
binding  operations.  Easily  today's  best  cold  padding 
glue.  Try  it. 

Order  front  your  jobber  or  write  direct 

PAISLEY  PRODUCTS  INC. 

1 770  Canalport  Avenue  Chicago,  Illinois 

630  West  5 1  st  Street  New  York,  N.  Y. 


The  Graphic  Arts  Monthly — February,  1943 


41 


SK 


S?!IBDS 

OPSRftTlO^ 


T^*fD. 


JO  jjjy  outstanding 
Printers  and  Typog¬ 
raphers  ab 


about 

IPPOUNDERS*  PRODUCTS 


•  Printers  and  typographers  can  save  money 
by  using  Stripfounders*  quality  rule  and 
spacing  materials.  Not  only  in  cost  but  plus 
the  added  savings  in  time  during  makeup, 
lockup  and  makeready  operations. 

It  will  pay  every  plant  operator  to  give 
Stripfounders’  Products  a  trial.  Send  now  for 
low  prices  and  descriptive  Wall  Chart  show¬ 
ing  die  complete  faces  in  stock. 


STRIPFOUNDERS 

4550  South  Federal  St.  Chicago,  Illinois 


Write  for  your  FREE  SAM¬ 
PLES  of  these  beautiful  lith¬ 
ographed  blotters,  ready  to 
imprint.  Low  net  trade  prices. 

UNIVERSAL  LITHOGRAPHING  CO. 
4S17  DIVERSEY  AVE.  •  CHICAGO,  lU. 


Label  and  Sticker 

JOBS  i 

y 

Look  Better  on  J 

Tl 

*-< 

"It's  processed  .  .  to  Lie  fl.it” 

THE  GUMMED  PRODUCTS 

COMPANY 

ofrues  Trojf.  Ohio 

\hlU 

COMMUNICATIONS 

I  wonder  if  you  remember  that  Pledge  of 
Allegiance  poster  that  I  put  out  which 
led  to  the  article  "Printer's  Ink  to  the 
Rescue"  that  I  wrote  for  the  GAM? 

Well,  about  a  week  ago,  I  received  a  re¬ 
quest  from  the  William  E.  Rudge's  Sons 
Co.  of  New  York  City  for  12  copies  of 
that  poster  to  be  included  in  a  portfolio 
of  "excellent  printed  literature  develop>ed 
by  leading  companies  to  aid  in  the  morale 
program"  which  they  are  assembling  for 
the  Miehle  Printing  Press  &  Mfg.  Co.,  and 
which  will  be  shown  to  the  graphic  arts 
industry  about  the  country. 

Isn't  that  wonderful?  And  what  a  fitting 
climax  to  the  wonderful  experience  that 
the  poster,  your  remarks  in  Harold  Mar¬ 
shall's  column  about  my  idea  for  a  Printer's 
Association  for  American  Propaganda,  the 
terrific  response  that  followed  my  article 
in  the  GAM,  and  the  super-super  response 
that  followed  the  article.  Damnit,  I'm 
kinda  proud! 

Just  thought  you  would  like  to  know  since 
Mr.  Marshall  and  you  have  always  been 
most  kind  to  my  attempts  at  advertising 
and  have  been  the  means  through  which 
I  had  a  delightful  experience  with  other 
graphic  arts  people  all  over  this  wonderful 
U.  S.  A. 

Don  M.  Hall 
Commercial  Press 
Pittsburgh,  Pa. 

:;s  #  mt 

The  Graphic  Arts  Monthly  is  a  mighty 
fine  publication  and  we  don't  want  to  miss 
a  copy. 

M.  P.  Debney,  Mgr. 

Debney-Woodward,  Printers 

Terre  Haute,  Ind. 


I  greatly  enjoy  reading  your  magazine  and 
consider  it  one  of  the  best.  I  sincerely 
hope  that  you  will  continue  to  send  it  to 
me. 

James  W.  LeVan 
The  LeVan  Press 
Hammond,  Ind. 


I  have  been  giving  your  advertisers  quite 
a  bit  of  business  and  have  been  giving 
your  magazine  credit  in  my  letters  to 
them. 

I  find  GAM  interesting,  informative,  and 
there  is  never  a  month  goes  by  that  I  do 
not  give  some  advertiser  an  order. 

Edward  O.  Ray,  Mgr. 

Central  Advertising  Service 
Davenport,  la. 

V _ 
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A  Boon  for  Electrotypers 

■k  E.  W.  Blatchford  Company,  branch  of 
National  Lead  Company,  63  Park  Row, 
New  York  City,  and  900  West  18th  Street, 
Chicago,  announces  Blatchford  Electro¬ 
typer’s  Flux,  a  substitute  for  tin  foil  used 
in  electrotyping. 

The  Flux  has  been  developed  to  eliminate 
for  electrotypers  the  trouble,  chiefly  “soft 
face,”  caused  by  the  recent  reduction  of 
tin  in  foil  to  16%.  In  its  announcement, 
the  company  states:  “For  the  past  several 
months,  we  have  been  working  on  a  pow¬ 
dered  metallic  cream,  which  is  applied  to 
the  back  of  the  shell,  the  same  as  tin  foil; 
only  no  acids  or  additional  fluxes  are  neces¬ 
sary.  Our  product  has  been  used  in  sev¬ 
eral  dozen  plants  throughout  the  country, 
and  we  have  received  the  best  reports  on 
same.  The  price  is  right,  and  what  is 
more  important,  our  product  contains  con¬ 
siderably  less  tin  than  that  now  allowed 
for  the  manufacture  of  foil.” 

V  .  .  . 

Wartime  Printing  Guide 

(Continued  from  page  18) 

graphers  are  being  invited  to  demon¬ 
strate  and  discuss  the  portfolios.  While 
at  the  present  time,  the  number  one 
objective  of  the  Miehle  Printing  Press 
&  Manufacturing  Company  must  be  to 
build  fighting  tools,  it  offers  its  “War¬ 
time  Printing  Library”  as  a  token  of 
its  active  interest  in,  and  support  of, 
the  graphic  arts  in  a  trying  and  criti¬ 
cal  period. 

V  _ 


Wartime  Hints 

( Continued  from  page  14) 

need  for  speed  is  lessened  no  errors 
have  been  made  at  this  point  where 
errors  are  costly. 

92.  Cut  out  all  frills,  decorative 
touches  and  unnecessary  operations  in 
any  part  of  the  business.  Several  print¬ 
ers  have  surveyed  their  business  set-up 
from  one  end  to  the  other  and  asked 
themselves  the  question,  “Is  this  abso¬ 
lutely  necessary?”  at  every  point. 
Where  the  answer  was  doubtful  or  ob¬ 
viously  “no”  the  operation  was  imme¬ 
diately  eliminated. 

93.  Read  and  study  your  trade  jour¬ 
nals  each  month;  clip  items  showing 
wartime  economy  pointers  and  post 
them  on  a  bulletin  Ixtard  for  every  em¬ 
ployee  to  read.  Too  few  printers  see 
that  these  ideas  are  passed  along  to 
employees  and  impressed  upon  them 
as  MUSTS.  No  idea  proven  profitable 
to  one  printer,  and  so  presented  in  the 
pages  of  this  or  any  other  trade  journal, 
can  accomplish  its  purpose  unless  put 
into  practice  in  other  printing  plants. 
And  the  employee  is  the  individual  who 
must,  in  the  final  steps,  actually  put 
the  idea  into  practical  use. 

V  . . .  _ 

Write  to  Office  of  Price  Administra¬ 
tion  for  “Work  Kit”  on  the  subject  of 
Point  Rationing. 


Th*  Mu'nsicij  Pak  •  J 
stuid/  one  piece  contame' 

•  space  lof  youi  !jbel 
*hich  IS  there  at  le  oiilet 
time  »  It  sa»es  time 

•  eliminates  *aste 
Convenient  *  Compact  * 
Clean  •  easy  to  open 

•  and  easy  to  close 
Your  customers  -ill  liSc  t 


The  Munisirry;  Paper  Co 
13S  S  Ij  Salle  St  Cln. 
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One  for  Tired  Workers 

'Ar  Lifting  a  form  on  and  off  a  platen 
press  12x18  or  larerer  is  a  back-break¬ 
ing  job.  From  a  hook  in  the  ceiling, 
hang  a  pulley  through  which  you  can 
run  a  %-inch  sash  cord.  At  one  end 
tie  another  cord  in  V  shape  with  a 
hook  at  each  end  to  catch  in  each  end 
of  chase.  Attach  a  handle  or  weight, 
which  may  be  easily  cast  from  old 
type  metal,  to  the  other  end.  Tie  two 
knots  to  prevent  the  cord  going  too 
far  either  way.  Set  the  chase  on  feed 
board,  pull  the  other  end  and  swing 
the  form  on  with  ease.  In  locking  up 
see  that  the  top  furniture  leaves  space 
for  the  hook  in  each  corner. 

IT.  H.  Richards 
Indianapolis,  Ind. 

V  . . .  _ 

Feeding  Envelopes 

★  I  found  it  convenient  on  a  long  run 
of  envelopes  to  remove  about  250  from 
the  box;  place  box  upright  on  the 
press  with  the  remaining  envelopes; 
and  feed  envelopes  from  box.  This 
serves  as  a  support  for  envelopes.  By 
doing  this  a  greater  number  of  envel¬ 
opes  can  be  printed  without  fear  of 
them  slidin"  from  the  feed  board. 

Max  Whaley 
Freistatt,  Mo. 

V  _ 


Conserve  Press  Rags 

^  There  is  nothing  new  about  this  trick, 
but  recent  observations  indicate  that 
it  will  make  a  good  reminder  at  a  time 
when  wiping  rags  are  hard  to  get. 

When  washing  a  platen  press,  re¬ 
move  the  form,  shoot  a  few  drops  of 
kerosene  on  the  disk  and  allow  it  to 
distribute  well.  Hold  a  sheet  of  tough 
paper  on  the  disk  and  allow  the  rollers 
to  run  over  it  several  times.  The  paper 
will  take  up  about  seven-eights  of  the 
ink  that  would  otherwise  go  into  the 
press  rag.  Machine  oil  will  do,  but 
kerosene  is  thinner  and  will  cut  the 
ink  better. 

Never  use  gasoline  to  wash  a  press. 
It  will  take  the  tack  out  of  the  rollers. 
If  the  old  draw-sheet  is  saved,  it  will 
make  an  excellent  sheet  to  run  the 
rollers  over. 

Consult  your  laundryman.  He  prob¬ 
ably  will  launder  your  press  rags  at  a 
very  low  cost. 

E.  B.  Harding 
Brookings,  S.  D. 

V  _ _ 


Have  you  sent  in  that  good  trick  of 
yours?  Remember,  we  pay  $1.00  for 
each  one  published. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERICR-3183 


41-149  W.  OHIO  ST. 
CHICAGO.  ILL.  . 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Typesetting  Questions 

(Continued  from  page  24) 

production  and  cleaner  proofs  will  fol¬ 
low. 

It  takes  time  and  patience  to  main¬ 
tain  smooth  keyboard  operation  in  old 
machines,  and  the  results  speak  vol¬ 
umes  for  the  faithful  efl&ciency  of  the 
operator  or  machinist  in  charge. 

The  upkeep  of  old  equipment  upon 
a  maximum  production  basis  is  often 
a  greater  test  of  mechanical  ability 
than  later  machines  demand. 

In  some  old  keyboards  where  the 
rubber  roll  shaft  bearing  has  no  bush¬ 
ing  and  the  shaft  has  worn  downward 
away  from  the  cams,  a  light  flow  of 
bronze  dressed  to  fit  will  snug  the  old 
shafts  and  rolls  up  to  their  original 
position  and  thrust.  Uniform  driving 
tension  and  speed  of  shaft  belt  pulleys 
and  gears  should  be  checked  and  main¬ 
tained. 

No  two  machines  behave  exactly 
alike  in  chute  spring  and  assembler 
adjustments,  due  to  variations  in  star 
spring  tension,  assembler  slide,  spring 
tension  and  wear,  long  assembler  chute 
rails  in  older  models,  etc.  These  ad¬ 
justments  are  individual  to  each  ma¬ 
chine  and  put  the  finishing  touch  on  a 
smooth  keyboard  performance. 

Your  mats  jumping  out  and  space- 
band  irregularity  must  eventually  yield 
to  your  gradual  adjustment  of  the 
parts  involved,  which  vary  somewhat 
in  the  development  of  the  various 
models. 

In  the  foregoing  I  have  presented 
the  essential  details  covered  in  the 
July,  1937  issue  on  this  subject,  in  an 
effort  to  meet  the  continued  demand  for 
the  fundamentals  involved. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Sand  ehmeh  fmr  $MJ7  f 
THE  GRAPHIC  ARTS  MONTHLY 


FIA0H 

Government  requirements  and  Domes¬ 
tic  and  overseas  shipments  of  products 
and  material  MUST  carry  distinctive 
identifications.  Packaged  goods  of  ALL 
kinds,  can  be  given  quick  identification 
as  to  Destination,  Priority  and  Urgency, 
with  colored  labels.  Here  are  the  FREE 
Sales  Tools  to  Help  You  Sell  and  Serve 
Essential  Industry:  DMid-States  “Vic¬ 
tory  Verses”  for  retailers.  DMid-States 
“Label  Design  See-Lec-Tor.“  DMid- 
States  “Gummed  Paper  Sample  Book.'* 
DMid-States  “110  New  Gummed  Paper 
Suggestions.”  DPoster  Stamps,  their 
Uses  and  Applications. 

Check  whichever  of  above  you  can  use~> 
Tear  Out— attach  to  your  letterhead— 
and  mail.  _ 

MID-STATES 

GUMMED  PAPER  COMPANY 

2515  SO.  DAMEN  AVE.  CHICAGO 


WILL  SACRIFICE 

HRRRIS  ISUJ  41'  K  54' 

Offset  Press 

RRD  HRRRIS  FEEDER 
RIsq 

IRonoTVPE  OuERHERO  CRRIERR 
UJITH  ZEISS  LERS 

• 

WRITE  or  WIRE  for  PARTICULARS 

J.  J.  Sugarman-Rudolph  Co. 

415  E.  Ninth  St.,  Los  Angeles,  Collf. 
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Limits  Commercial  Printing 

★  WPB  Limitation  Order  L-241,  issued 
January  8,  restricts  the  weight  of  paper 
which  a  printer  may  put  into  process  for 
commercial  use.  It  states :  “No  printer 
during  the  calendar  year  1943  or  any  calen¬ 
dar  year  thereafter  shall  put  into  process 
paper  (or  paperlike  substance)  in  excess 
by  weight  of  90%  of  the  gross  weight  of 
paper  (or  paperlike  substance)  put  into 
process  by  him  during  the  base  period.” 

This  order  does  not  cover  “a  newspaper,” 
as  defined  in  General  Limitation  Order  L- 
240 ;  “wall  paper,”  as  defined  in  General 
Limitation  Order  L-177;  “a  box,”  as  de¬ 
fined  in  General  Limitation  Order  L-239 ; 
any  converted  paper  product  as  contained 
in  List  A  and  List  B  of  General  Conserva¬ 
tion  Order  M-241-a;  “a  magazine,”  as  de¬ 
fined  in  General  Limitation  Order  L-244 ; 


“a  book,”  as  defined  in  General  Limitation 
Order  L-245 ;  and  any  printed  matter  pro¬ 
duced  by  or  for  the  account  of  any  depart¬ 
ment  or  agency  of  the  United  States  or  any 
State,  County  or  Municipality  in  the  United 
States,  its  territories  or  possessions. 

Accurate  and  complete  records  concern¬ 
ing  paper  inventory,  and  use  and  sales  of 
printed  matter,  are  to  be  kept  and  pre¬ 
served  by  the  printer  for  not  less  than  two 
years. 

V  .  .  .  _ 

Honored  for  Long  Service 

★  International  Printing  Ink,  Division  of 
Interchemical  Corporation,  gave  a  dinner 
recently  at  the  New  York  Athletic  Club, 
New  York  City,  in  honor  of  four  men  who 
have  completed  25  or  more  years  of  serv¬ 
ice  to  the  company.  The  dinner  was  at¬ 
tended  by  members  of  the  executive  per¬ 
sonnel  of  both  I  PI  and  Interchemical, 
including  Bromwell  Ault,  president  of  IPI ; 
James  Beckett,  vice-president  of  IPI ;  and 
E.  W.  Pittman,  A.  Wallace  Chauncey,  and 
H.  B.  Woodman  of  Interchemical  Corp¬ 
oration.  Frank  Cray,  vice-president  of 
IPI,  acted  as  master  of  ceremonies. 

The  four  guests  of  honor  were  M.  A. 
Flynn  of  Baltimore,  with  42  years  service, 
T.  J.  Reese  of  Buffalo,  with  34  years  serv¬ 
ice,  T.  A.  Ryan  of  New  York,  with  25 
years  service,  and  J.  W.  Power  of  Cam¬ 
bridge,  with  25  years  service. 

Frank  Cray  presented  the  four  guests 
of  honor  with  either  inscribed  gold  wrist 
watches  or  initialed  luggage,  and  after  mak¬ 
ing  the  presentations,  turned  the  meeting 
over  to  Tom  Reese  who  conducted  the  pro¬ 
ceedings  in  his  own  inimitable  style.  He 
called  on  several  of  the  sales  personnel  to 
reminisce  about  the  old  days. 


f  * 


Advantages  of 

CONSTANT  TENSION  UNWIND  STANDS 


CAMERON  MACHINE  COMPANY,  61  Poplor  Street,  Irooklyn,  New  ^^ork 
MIDWEST  OMICE;  Horm  Trust  luildinf.  111  West  Monroe  Street,  Ckirogo 


1.  Automatic  web  tension  control.  No  attention 
necessary. 

2.  Uniformly  wound  rolls  assured. 

3.  Web  break  stops  mill  roll  instantly. 

4.  Fewer  web  breaks  on  slitters  and  winders. 

5.  Bptter  lengthwise  register  on  web  presses. 
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Missing  In  Action  ! 

★  Friends  of  the  Lee  family  of  The  Chal¬ 
lenge  Machinery  Company,  Grand  Haven,  1 
Michigan,  were  saddened  by  a  news  story  I 
that  appeared  on  page  1  of  the  January  12 
issue  of  The  Grand  Haven  Daily  Tribune. 

The  story  is  headed  “Lt.  James  Lee  is 
Missing  in  European  Area,”  and  states 
that  Lieut.  James  L.  Lee,  son  of  Mr.  and 
Mrs.  Wesley  Lee  has  been  reported  miss¬ 
ing  in  action  in  the  Western  Europe  area. 

Lieut.  Lee  received  his  wings  in  Georgia 
on  July  3  and  was  commissioned  as  a  sec¬ 
ond-lieutenant  in  the  army  air  corps.  He 
was  promoted  later  to  first-lieutenant.  He 
received  orders  for  overseas  duty  in  Sep¬ 
tember.  I 

Lieut.  Lee  was  born  in  Grand  Haven  in  1 
1917,  graduated  from  the  local  High  I 
School,  and  studied  at  the  University  of 
Michigan  and  later  at  Carnegie  Technical 
School,  where  he  received  a  B.S.  degree 
in  printing  in  1940.  He  then  joined  the 
Challenge  Machinery  Co.,  which  was 
founded  by  his  great  grandfather,  and  is 
now  headed  by  J.  Edgar  Lee,  his  grand¬ 
father. 

V  .  .  .  _ 

Howard  Portfolios  Available 

★  Three  colorful  portfolios  .  .  .  one  each 
on  Howard  Bond,  Howard  Mimeograph 
and  Howard  Ledger  .  .  .  are  assigned  the 
“heavy  end”  of  The  Howard  Paper  Com¬ 
pany’s  1943  sampling  job. 

The  Howard  Bond  portfolio,  which  is 
aptly  captioned  “Reporting  for  Duty,”  dem¬ 
onstrates  via  a  carefully  selected  group  of 
samples  the  important  role  this  paper  is 
playing  in  wartime. 

These  samples  include  letterheads  which 
are  helping  maintain  business  contacts, 
as  well  as  office  and  factory  forms  which 
take  advantage  of  the  signaling  qualities 
inherent  in  color  to  increase  production 
efficiency. 

The  Howard  Mimeograph  portfolio  “Go¬ 
ing  Places”  and  the  Howard  Ledger  port¬ 
folio  “Gangway”  likewise  show  by  means 
of  samples  just  how  Howard  Mimeograph 
and  Howard  Ledger  are  being  used  to  ad¬ 
vantage  by  a  nation  at  war. 

Copies  of  any  or  all  of  these  three  port¬ 
folios  may  be  secured  by  writing  The  How¬ 
ard  Paper  Company,  Urbana,  Ohio — on  the 
reader’s  business  letterhead. 

V _ 


WE  HAVE  FACIUTIES 
YOU  HAVEN’T  GOT! 

PRESSES  that  can  take  6"  to  12"  widths 
of  gummed  or  ungummed  paper  ...  or 
special  stock  for  special  needs 

PRINT  one,  two  or  three  colors 

SLIT  automatically  into  various  widths 

PERFORATE  at  predetermined  lengths 

NOTCH  comers  and/or  punch  holes 

NUMBER,  ii  necessary 

.PRINT  BOTH  SIDES,  ii  necessary 

WIND  into  narrow  rolls  or  full  widths  or 
cut-offs 

...ALL  IN  ONE  OPERATION 

Marvelous  opportunity  to  get  specialty 
business  in  your  vicinity.  SUBSTANTIAL 
PROFIT  GUARANTEED  and  we  protect 
your  interest  in  your  customer. 


EVER  READY  LABEL  CORP. 

143-45  EAST  25th  ST.  NEW  YORK,  N.  Y 


PROOFREADING 

and 

COPY-  PHEPARATION 

An  encyclopedic  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  608 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.50 

Please  send  money  with  order 

• 

The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago 
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Vandercook  Wet  Proving  Machine 

★  Vandercook  &  Sons  announce  the  Van¬ 
dercook  Wet  Proving  Machine,  developed 
to  check  accurately  all  factors  that  affect 
the  quality  of  letterpress  color  printing 
produced  without  drying  intervals  between 
colors.  In  order  to  obtain  true  wet  proofs, 
there  must  be  only  a  fraction  of  a  second 
between  impressions  for  each  color  and 
plates  must  be  inked  immediately  ahead 
of  the  impression.  The  Vandercook  Wet 
Proving  Machine  is  the  first  proof  press 
to  accomplish  this  purpose. 

The  illustration  on  thb  and  the  opposite 
page  show  a  laboratory-size  two-color  Van¬ 
dercook  Wet  Proving  Machine  with  power 
inking  and  hand  driven  impression  cylr.der. 
One  of  these  presses  has  been  in  use  for 
over  a  year  by  the  Frederick  H.  Levey 
Company,  for  testing  its  wet  printing  inks. 

A  four-color  Vandercook  Wet  Proving 


Machine  for  plates  up  to  25"x21"  will  be 
available  after  the  war.  The  four-color 
press  is  completely  power-operated  and  is 
equipped  with  chain-driven  web-type  au¬ 
tomatic  frisket  that  does  away  with  sepa¬ 
rate  inking  operation  when  necessary  to 
prove  originals  with  dead  metal.  The  four- 
color  machine  is  equipped  with  an  entirely 
new  type  of  metering  ink  fountains  and  au¬ 
tomatic  registering  plate  bases.  In  oper¬ 
ating  the  four-color  machine  the  sheet  is 
fed  to  grippers  on  single  impression  cylin¬ 
der  (registered  for  margins  only).  Power 
is  turned  on  and  cylinder  and  inking  units 
travel  over  plate  beds  at  a  speed  comparable 
to  production  presses.  The  inking  units 
are  automatically  tripped  over  all  but  one 
of  the  plates.  For  progressives  the  im¬ 
pression  cylinder  may  also  be  automatically 
tripped  over  any  of  the  plates.  Inking  and 
printing  is  in  one  operation  with  plates 
inked  immediately  ahead  of  impression. 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 


HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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Showing  inking  Mystem  detailg  of 
V undercook  Wet  Proving  Machine 

Ideas  for  Printers 

★  “Profitable  Printing  Ideas”  is  a  title 
that  will  catch  the  eye  of  the  printer  dur¬ 
ing  these  times.  And  a  cursory  glance  in¬ 
dicates  that  the  book  lives  up  to  the  title. 

The  book,  which  was  written  by  Roger 
C.  Blanton,  has  more  than  80  pages  of  ideas, 
any  of  which  may  be  adopted  by  the  aver¬ 
age  community  printer.  Receipt  books, 
church  bulletins,  postcard  plans,  publica¬ 
tion  ideas,  circulars,  booklets,  and  many 
other  excellent  suggestions  are  discussed 
in  this  book. 


IVe  will  ^ 
j  purchase: 

I  Miller  Major  Press 
I  Kluges,  10x15,  12x18 
I  MieMe  Verticals 

■  Seybold  Cutters 

I  Cleveland  Folders 
I  Paper  Drills 

I  • 

I  Plant  appraisal  and 

■  liquidation  work  ol 
I  outstanding  competence 

TYPE  &  PRESS 
OF  ILLINOIS 

220  S.  Jefferson  St.,  Chicago 


In  a  paper  bound  form,  the  book  sells  at 
$1.50  a  copy  by  Printers’  Service  Press, 
P.O.  Box  562,  Georgiana,  Alabama.  The 
book  is  issued  also  in  a  cloth  binding,  for 
$2.50  a  copy,  and  in  a  deluxe,  leather 
binding  at  $3.00  a  copy. 

V  .  .  .  _ 

Kelly  Employees  in  Service 

★  Robert  Hengehold,  sales  representative 
of  the  E.  J.  Kelly  Company,  ink  makers 
of  Kalamazoo,  Michigan,  is  the  latest  mem¬ 
ber  of  that  firm  to  enter  the  United  States 
Army  and  is  now  stationed  in  California. 
Before  entering  the  service,  “Bob”  repre¬ 
sented  the  E.  J.  Kelly  Company  in  West 
Virginia,  Kentucky,  and  Ohio. 

Hengehold  brings  the  number  of  Kelly 
employees  in  the  service  up  to  nine.  Others 


ACCURATE  composing  room 
tools  give  maximum  product¬ 
ion  from  every  man-hour.  Ask 
for  ROUSE  complete  catalog. 


(fiyuAQ. 


Company 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  Mertle  and  Harry  Keusch 

Indispensable  for  the  beginner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  copy 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 
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Robert  Hengehold 


serving  their  country  are  S  1/C  Elvin 
Alexander,  navy ;  1st  Sgt.  Victor  Grass- 
mick,  army ;  Pvt.  Richard  Webber,  army ; 
Pvt.  Peter  Witek,  army;  Sgt.  Richard 
Hollingsworth,  army ;  and  Sgt.  Edward 
Mentor,  army.  John  Veach  and  Joseph 
Kohlenstein  are  awaiting  call  as  air  cadets 
in  the  army. 

V  .  .  .  _ 

Ready  Roll  Length  Reckoner 

★  A  handy  roll  length  calculator  has  been 
developed  by  The  Cameron  Machine  Com¬ 
pany,  of  Brooklyn,  New  York,  to  enable 
paper  mill  superintendents,  and  operators 


of  slitting  and  roll-winding  machines  as 
well  as  web-fed  processing  machines  to 
determine  promptly  the  number  of  feet  of 
paper  or  paper  board  in  a  roll,  when  the 
diameter  of  the  roll  is  known  and  the  thick¬ 
ness  or  caliper  of  the  web  is  checked  in 
thousandths  of  an  inch. 

The  calculator  is  arranged  to  enable  de¬ 
termination  of  the  length  of  paper  in  rolls 
of  any  diameter  up  to  seventeen  inches, 
when  the  caliper  of  paper  is  one  half-thou¬ 
sandth  of  an  inch.  As  the  caliper  of  the 
web  increases,  the  scale  permits  determina¬ 
tion  of  the  length  of  paper  in  rolls  in  grad¬ 
ually  increasing  diameter.  For  instance, 
at  five  thousandths  caliper,  roll  length  can 
be  determined  for  any  diameter  roll  from 
one  to  fifty-five  inches,  while  at  fifty  thou¬ 
sandths  caliper,  roll  length  can  be  deter¬ 
mined  for  any  diameter  roll  up  to  seventy- 
two  inches. 

This  calculator  will  be  furnished  gratis 
to  any  reader  who  writes  to  Cameron  Ma¬ 
chine  Company,  61  Poplar  Street,  Brook¬ 
lyn,  N.  Y.,  on  his  company  letterhead. 

V  .  .  .  _ 

Correction 

★  On  page  52  of  the  January  issue  of 
GAM,  the  news  item  “Graphic  Arts  Ma¬ 
chinery”  stated  that  the  sale  or  delivery  of 
all  graphic  arts  machinery,  regardless  of 
age  or  value,  will  be  made  only  with  WPB 
approval. 

The  item  should  have  stated  that  graphic 
arts  machinery  delivered  and  used  prior  to 
May  1,  1937  is  not  covered  by  order  L-226. 
Such  machinery  may  be  sold,  transferred 
or  delivered  without  WPB  approval. 

V  .  .  .  _ 


WORLD’S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW - ^ 

O.  K.  BLACKARROW  KNIVES  gives  smoother,  more  efficent,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  iPinish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  now! 
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ARMY  STATIONERY 


75  SHEETS  AND  50  ENVELOPES  on  Ham- 
mermill  Bond,  steel-die  engraved  military 
stationery  for  all  branches,  at  55c  per  box. 
Samples  on  request.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York,  N.  Y. 

GOLD  EMBOSSED  insignias  on  Station¬ 
ery.  Samples,  Prices  and  Window  Displays 
on  request.  Uptown  Paper  &  Envelope 
Corp.,  Envelope  and  Announcement  Mfrs., 
150  East  129th  St.,  New  York. 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


BARGAINS  FOR  PRINTERS 


1,000  Litho.  Blotters  3x6" . $2.00 

1,000  Litho.  Blotters  4x9" .  2.50 

1,000  Calendar  Pictures  4x6  Asst .  3.25 

1,000  Calendar  Pictures  8x10" .  5.00 

1,000  Religious  Tip-Ons .  2.00 

1,000  Fancy  Card  Stock  7x8J4” .  L75 

1,000  Panelled  Cards  .  2.00 

1,000  Mailing  Cards,  Big  Asst .  3.00 


1,000  Birthday  Cards  &  Envelopes....  6.00 
Book  of  Bargains  Free!  Liberal  Sample 
Box  of  Paper  Goods,  25c. 

FANTUS,  440  N.  Wells  St.,  Chicago. 
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Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Liquidations,  Auctions  and  Appraisals.  J. 
Kromberg  Associates,  C.P.A.,  330  West 
42nd  Street,  New  York,  N.  Y. 

ADDRESSOGRAPH  EQUIPMENT 

PARTS — ^bought,  sold,  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago 

ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


Qml  \  WOKASITm SCOPE 

\  OFYOWWOIK 

X  ''  /  dleback  and  flat 

\ftX? tables  furnished 
^**^*..^  with  machine. 

h  Dally  Us*  hy  Thtasaads  »f  Friattrs  aad  FaUsk*r* 

4'  STAPLI  SIZES  WITHOUT  I  Vi"  Vis"  Vi" 

MECHANICAL  CHANGE  \  LEG  LENGTHS 


16G3  HAODON  AV[ 


STAPLE  SIZES  WITHOUT 
MECHANICAL  CHANGE 


ACME  STAPLE  CO  .  CAMDEN,  N 


CTCHinCS 

HRLFTOnCS 


Zinc 


LOW 


MARSHALL  NEWSPICTURES 


INC 


DIANA 


D  ANAPOL 


FOUR  MODERN 
PLASTIC 
BINDINGS 

In  Rad,  White, 
Blue  and  Crystal. 
3/16"  through  1" 


Fre«  License 


TAUBER  -  TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


Multi-Ring 


Taubor-Tuba 


Royal  Ring 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  OPPORTUNITIES 


DONT  'Wl 
SELL  YOUR  PLANT 

UNTIL  YOU  CONTACT  US 

Our  clients  will  pay  much  more  for  your 
plant  than  you  possibly  can  obtain  through 
any  other  source.  Large  and  medium  sized 
plants  wanted  anywhere  in  the  U.  S.  A. 

PRINTCRAFT  REPRESENTATIVES 
305  Broadway,  New  York  REctor2-1 395 


BUY  DIRtCT  FROM  NBA 


WRITE  FOR  ^KITT 

■  ^  NET  1 

1 L  L  U  ST  R  AT  E 

1  up  1 
1  S<1 

Ins  1 

>  PRICE  LIST 

W  \d 

‘  Vol 

Mid  ■ 

NEA-ENGRAVI 

ING 

SE 

RV 

iceI 

P  0.  BOX  163  •  INDI) 

^NAPO 

LIS 

IND 

iana| 

BINDING  SCREWS 

Clear  and  Black  Plastic 

*‘The  Better  Kind'* 

Sizes  1/4",  3/8"  1/2"  5/8”  3/4"  7/8"  1" 

R.  S.  RUGGLES  &  CO.,  Inc. 

6  Varick  Street  New  York,  N.  Y. 

Price  List  on  Request 


BUSINESS  SERVICES 


“SELLING  PRINTING  BY  MAIL." 
Free  to  Printers.  Service,  Box  562-GA, 
Georgians,  Ala. 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel- 
ties.  Fans,  Book  Matches.  Write  for  par- 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS  com¬ 
plete  except  printing.  Complete  line  $5.00. 
Samples  of  sizes  5j4xll,  25c;  9j4xl554, 
30c;  fans,  30c.  Henry  Tirrill  &  Co.,  1708 
Delmar,  St.  Louis,  Mo. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  Cr  SONS  CO 
Market  and  49th  Sts."*'  Philadelphia,  Pr. 


CALENDAR  PADS 

Large  assortmentin  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFC.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


1944  LEAF-A-DAY.PADS 

365  white  sheets,  7*54x9^  in.,  printed  in 
black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 
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WABI-NO  NEW  MACHINERY 


FIRST  SEE  IF 

HOOD 

FALCO 


But  our  stock  of  Miehles,  Kellys  and 
other  reconditioned  machines  for  print¬ 
ers  and  box-makers  are  comparable  to 
new  in  performance  and  are  guaranteed 
for  reliability. 


Any  Machinery  or  Equipment  sold  new  after  May  i,  1937  is  subject  to 
the  new  L226  order  of  the  War  Production  Board,  Machinery  and 
equipment  sold  prior  to  that  time  would  not  he  subject  to  this  order 
and  can  be  purchased  without  approval. 


CYLINDER  PRESSES 

3 —  5/0  Miehles,  46x65"  bed.  Dexter  pile* or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

4 —  2/0  Miehles,  43x56"  bed.  Feed  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8 -col.  newspaper  work. 

1— No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1—  No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

4 — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

4 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 —  Pony  Miehles,  25x35"  bed.  1  with  feeder. 

1 —  No.  41  Miehle,  Automatic  Unit,  bed  size 
31x41.  Swing  Back  Feeder. 

3 —  No.  4-3R  Miehles,  Auto.  Units. 

2 —  No.  7  Babcock  Cutter  and  Creaser. 

OPEN  JOBBERS 

3—  C&P  NS,  10x15";  12x18";  14x22". 

1 — C&P  Craftsman  with  Kluge  Feeder,  12x18. 

PAPER  CUTTERS 

1 — 44"  Holyoke  Power  Cutter,  auto,  clamp. 


HIGH  SPEED  AUTOMATICS 

No.  1  Kelly  Automatic,  22x28  sheet;  automatic 
Oiling;  Tachometer;  Auxiliary  Rollers;  Re¬ 
loading  Device.  Two  years  old. 

3 —  No.  2  Kelly  Automatics,  28 1/2x35 bed. 

4—  Style  B  Kellys,  17x22". 

2 — Miehle  Verticals,  Models  36,  13Vix20". 

1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

1 —  Elrod  Caster. 

MISCELLANEOUS 

Patent  Base  and  Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 

1 — Liberty  Folder,  22x28. 

1 — Model  O  Cleveland  Folder. 


Write^  Wire  or  Phone  us  your  needs  today! 


HOOD-FALCO 

CORPORATIOK 


New  Office  and  Display  Room 
47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  STREET,  CHICAGO 
Tel.:  Harrison  5643 


iRwiiJ 

jiiPP 


^(Bv^kersham! 


The  Reliable  3  Disk  Cam  wickersham 

Over  14,000 ftOO  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  Is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDAR  PLATES 


CARBON  PAPER 


USl  ttHOY-IO-PKIMT 

C>HfWO>lg  PAD  PlATCSj 


>  818  stTl' 
eiMlar  DM 


Im  of  roody-to-DTint 


ALMANACS:  Aotbantie.  Mtbori- 
tatire  and  accnrato.  Wootboy 
forocuta  and  moon  phaao  infor¬ 
mation  in  mannacript form.  Writs 
for  eataloa.  Eneloss  tSc  which 
wiUhsersditsdtovour  Jirstordsr. 


The  FRARKLIII  COMPART  8l2 w.vax  buren  CHICAGO 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Eadi  of  your  press¬ 
men  ^ould  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
50c  each,  4  for  $1.75  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


We  Specialixe  in 

CARBONS 

for  PRINTERS 

We  supply  the  industiy  with  "specials" 
of  all  types  . . .  a  price!" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  I N  K  f  or  SPOT  CARBON  PRI NTI NG 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS- IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC¬ 
TURING  CO. 

Factory:  401  Mulborry  St.,Nowarfc,N.J. 

Branches:  New  York  Oity.  8S1  Broadway 
Ohicaso.  179  W.  Waahlncton  SL 
Lot  Antceles.  1211  8.  Sierra  Bonita 
Detroit.  37  Linden  SL,  Hirer  Ronco.  Mich. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 

d  Off  For  Carbon  Paper  write — 

!)•  in  Rochester  Ribbon  &  Carbon  Co.,  Inc. 
xast-  96  Anderson  Ave.,  Rochester,  N.  Y. 

CHALK  OVERLAY  PROCESS 
SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 
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I  Equipment  of  One  of 

LlvfU  I  DATING  Cleveland's  Most  Modern 

PRINTING  and  OFFSET  PLANTS 

All  equipment  cared  for  by  permanent  maintenance  man; 
therefore,  in  A-1  shape.  A  partial  list  ordered  sold: 


PRESSROOM 

2  No.  4  Miehle  Presses,  four-roller  cyl¬ 
inders,  spiral  gears,  exten^on  deliv¬ 
eries,  spray  guns;  late  model  Christ¬ 
ensen  Pile  Stream  feeders  of  eye- 
level  operation,  2400  per  hour,  hair 
line  register. 

2  Kelly  Clippers,  stream  feed  and  chain 
delivery,  all  late  models  with  latest 
improvements. 

2  C  &  P  12x18  CRAFTSMEN  presses, 
KLUGE  AUTOMATIC  feeds,  complete. 

1  POST  ENVELOPE  PRESS,  automatic. 

1  12x18  C&P  hand  press. 

1  10x15  C&P  hand  press. 

COMPOSING  ROOM 

7  48-drawer  Hamilton  Type  Frames  with 
work  tops  and  cases. 

10  24-drawer  Hamilton  Type  Cases. 

20  24-drawer  Deep  Cases  for  large  dis¬ 
play  type. 

2  C  &  G  Saws,  pedestal  models. 

40  83^xl3  Steel  Galley  Cabinets  with  100 
galleys. 

8  12x18  Steel  Galley  Cabinets  with  100 
galleys. 

IRON  FURNITURE  many  tons  (all  sizes) 
small  to  mammoth  sizes.  Sold  as¬ 
sorted  by  poimd. 

20  SPECIAL  CONSTRUCTED  STEEL  CAB¬ 
INETS  for  strip  leads,  rules,  slugs. 

1  large  lockup  stone  with  galleys. 

Unusually  large  supply  of  guoin  keys, 
galleys  all  sizes,  lock-up  material, 
Wamock  patent  base  and  No.  4  hooks. 


30  NUMBERING  MACHINES,  all  Wetter 
late  Model  Lock  Wheel,  five  and  six- 
wheel,  forward  and  back,  skip  wheel 
sets  and  alphabetical  slides. 

LEADS,  SLUGS  and  RULES 

TONS  of  surplus  mono,  and  lino,  metal. 

Complete  Department  of  Linotype  and 
Monotype  eguipment,  magazines  and 
mats. 

20  Monotype  Sort  Cabinets. 

BINDERY 

DAYTON-SEYBOLD,  44"  fully  automatic 
cutter. 

1  CLEVELAND  "B"  model  folder,  new 
baU  side  guide  and  Hickox  fully  auto¬ 
matic  pile  feeder  with  32-page  attach¬ 
ment. 

2  STOLP  GORE  automatic  jogging  ma¬ 
chines,  small  or  large  sheet.  (Pay  for 
themselves  every  year.) 

1  Vb"  MORRISON  heavy-duty  stitcher. 

1  Monitor  punch  with  35-unit  heads. 

1  BURTON  Rotary  Slot  Perforator,  many 
heads. 

1  STIMPSON  Eyeletting  Machine;  fully 
automatic,  punches  hole  as  it  eyelets. 

Large  amount  of  stock  trucks,  steel  shelv¬ 
ing,  skids,  jack,  chases  and  racks. 

OFFSET  DEPARTMENT 

1  HARRIS  L.S.B.  Late  style  17^2x22^2 
Offset  Press,  spray-gun  eguipped. 
Also,  whirler,  screens,  plates  and 
many  other  items. 


All  Items  Subject  to  Prior  Sale 

Many  hundreds  of  items  not  listed  here.  DON'T  FAIL  to  take  advantage  of  this  oppor- 
timity  to  purchase  these  items  at  a  great  saving.  DON'T  FAIL  to  attend. 

SALE  STARTS  AT  ONCE  AND  ENDS  MARCH  10th 
I.  J.  ROSSMAN,  Liquidating  Agent  on  Premises 

Equipment  can  be  seen  in  operation  at 

2810  E.  SUPERIOR  AVE.,  CLEVELAND,  OHIO,  MAin  2891 

NO  REASONABLE  OFFER  REFUSED.  Terms:  Up  to  two  years  on  larger  items.  We  will 
arrange  crating  and  shipping  for  all  out-of-town  buyers. 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 


1 — 14x22  Thomson  with  1 — Super  Portland  Power  3 — ^Thomson.  Unirersal 

Gold  Leaf  Attach.  Punch  Presses 

8 — Model  B  Kelly  Presses  Cleveland  "O”  “B”  "E”’  Hand  &  Power  Gold  Stamping 

14 — 8x12 — 10x16 — 12  X  Folders  &  Embossina  Presses 

18  G  &  P  PrMses  Miller  Pedestal  Saws  4 — Portland  Punch  Mchns. 

5 — Morrison  6-2-3  Stitch-  1 — No.  2  Kelly  Press  10 — No.  2-3-4-6-7  Boston 

ers  1 — 12x18  Kluee  Stitchers 

Large  stock  printers’,  hookhinders  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  1 35  West  20th  Street,  New  York,  N.  Y. 


3 —  ^Thomson.  Universal 
Presses 

Hand  &  Power  Gold  Stamping 
&  Embossing  Presses 

4 —  Portland  Punch  Mchns. 
10 — No.  2-3-4-6-7  Boston 

Stitchers 


COMMENCEMENT  INVITATIONS 


1943  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — ^liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  _  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CF-2,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request,  648  Broad¬ 
way,  New  York. 


CUTTING  DIES 


^  T0U6HTEMPERED 

^  X  Buy  yourt  from 
M  the  originator  of 

STEEL  RULE  DIES. 

J-  A.  Richards  Co. 

Kalamazoo,  Mich. 
Also  manufacturers  "Multiform"  "Elactro- 
matic"  "Do-Moro"  "Clipper"  "Kalama¬ 
zoo**  Saw-Trimmers,  Routers,  and  Diemak- 
ing  Outfits,  Super  Self-Cleaning  Punches. 


MR.  ^  PRINTER — you  sell  Printing  Im- 

fressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


Ererylbiiig  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Telephone  Monroe  1114 
609  W.  Lake  SL  Chicago 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years*  experience  at  your  service 

THE  EMBOSSOGRAPH  PROCESS CO.,lnc. 
251  William  St.  New  York,  N.  Y. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES ;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1390,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WOOD  RECLET 
AND  FURNITURE] 


SPECIAL! 

6  pt.  Reglet,  S2.00  per  50  yd.  bundle 
12  pt.  Reglet,  52.12  per  50  yd.  bundle 
18  pt.  Reglet.  |l.S7  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFQ.  CO. 
_  600  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  0. 
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Ro.  1  Vand«roook  Viool  Fe«m,  b«d 
lSx21";  grlppw  tfpm,  wUh  eabiiMt. 
10x15"  C.  &  P.  opMi  Oeidoa  Pxms. 

No.  10  Roum  iMd  aad  lal*  Cutter. 
No.  20  Rouse  Lead  sad  Ruls  Cutlor. 

Priemd  tm  SsO 

A.  R.  QUAINTANCE  CO. 

551-53  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


SACRIFICE 

Lanston  Monotype  Material  maker  No. 
11396,  with  molds,  5  years  old,  perfect  con¬ 
dition.  M.  V.  Klich  Printing  Co.,  2144  S. 
Kedzie  Ave.,  Chicago. 


HEIDELBERG  Automatic  Press,  10x15 
just  broken  in,  $850.00.  Diamond  30" 
Lever  Paper  Cutter,  $250.  Hamilton  Steel 
Type  Cabinet,  48  drawer,  lights  and  trays, 
$175.  Hamilton  Stone,  26x48,  $35.  The 
Livingston  Press,  520  Main  St.,  Benning¬ 
ton,  Vt. 


1  MILLER  Major  Auto.  27x40,_  perfect 
condition.  1  No.  1  Miehle  39x53  with  Dex- 
I  ter  pile  feeder  ext.  dely.  Perfect^  condition, 
{  can  be  seen  running.  Charles  Printing  Co., 
I  Inc.,  230  W.  17  St.,  New  York,  N.  Y. 


GOSS  12-page  Monitor  Press  recently  re- 
,  built,  with  complete  stereotyping  equip- 
I  ment.  Also  chases.  Turtles,  and  Office 
Equipment.  Write  for  circular.  Sioux 
City  Shopping  News,  Sioux  City,  Iowa. 


BAUM  Automatic  Folder,  Model  289, 
19x25,  Air  Fed;  Good  as  new,  must  sell. 
$650.  Kogan  Printing  Co.,  309  E.  Sara¬ 
toga  St.,  Baltimore,  Md. 


'  COMPLETE  Stereo  pot  pump  curved  plate 
casting  box.  Box  1387,  GAM.  Chicago. 


FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn  St.,  Chicago 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed 

I  AMERICAN  STEEL  CHASE  CO. 
'  31-31  48th  Ave.,  Ung  Ited  aty,  N.  Y. 
SoU  by  All  DmIotv 


FOR  SALE 

1 — 3/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 — 1/0  two-color  Miehle,  C.E.D.  and 
Cross  Feeder. 

1—  No.  4-3R  Miehle  unit. 

2 —  4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1— 4/0  single  Miehle,  C.E.D.  and  Dex¬ 
ter  Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.Ds. 

1— No.  3  Miehle,  CXD. 

1 — Miller  Major  Simplex. 

1—8  X  12  N.S.  C  &  P  Press. 

1— 10  X  15  N.S.  C  &  P  Press. 

2 —  ^Miller  two-color  Presses,  latest 
style. 

1 — ^Model  B  Cleveland  Folder,  continu¬ 
ous  feeder. 

1 — Model  K  Cleveland  Folder. 

1 — 44"  Dexter  power  cutter,  auto, 
clamp. 

1 — 38"  Oswego  power  cutter,  auto, 
cleunp. 

1 — 38"  Dexter  cutter,  auto,  clamp. 

1 — Christensen  Gang  Stitcher. 

1 —  Rosback  Pony  Punching  Machine, 
power  driven. 

2 —  ^No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — National  Book  Sewing  Machine. 

1 — No.  26  Vandercook  Proof  Press. 

1 — ^Model  C.  Intertype,  Serial  No.  8309. 

1 — ^Model  14  Linotype,  Ser.  No.  28606. 

1 — ^Model  14  Linotype,  Ser.  No.  19009. 

1 — ^Model  25  Linotype,  Ser.  No.  37131. 

1— Model  26  Linotype,  Ser.  No.  37214. 

65 — ^Fonts  of  Linotyx»e  Mats,  Late  Faces. 

300— Liners— 6,  7,  8, 9, 10, 11, 12, 13, 14. 

Blatchford  Beds,  assorted  sixes. 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

1 — Hill  Curtis  Trimmer  Saw. 

1 — Miller  Saw  Trimmer  with  Router 
and  Jig  attachment. 

Steel  Furniture,  assorted  sizes. 

3 — Stuebing  Cowan  Lift  Trucks,  5000 
lb.  capacity. 

THE  VANCE  R.  HOOD  CO. 

225  Varick  Street  New  York,  N.  Y. 

36  W.  Van  Buren  St.  Chicago,  III. 
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MUST  SELL 


6 — Wood  Newspaper  Jr.  Auto  Plates. 

3 — ^Wood  Newspaper  Auto-Plate  Shavers. 

3 — 8  Ton  Surface  Combustion  Auto  Plate 
Stereotype  Metal  EHimaces. 

1 — Jr.  Auto  Plate  Cylinder. 

1 — Mat  Scorcher — Speed  Prod.  Model  34. 

1 — Wesel.  30"  Mat  Trimmer. 

Atlas  Equipment  Company  • 


1 — Brown  Electric  Pyrometer. 

3 — Sets  60  Degree  Auto  Plate  Segments. 

1 — Hoe  Rotary  Type  High  Planer. 

1 —  Hoe  Shell  Plate  Planer. 

2 —  Hoe  Combination  Saw  Tables  and  Mono- 

rail  Trimmers. 

MONOTYPE  CABINETS — 33"x23"x6". 

101  So.  Clinton  St.,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit,  Style  B  Kelly,  Miehle  Vertical, 
12x18  Craftsman  Kluge  unit,  11x17^  Miller 
Masterspeed,  steel  imposing  table  with  gal¬ 
leys,  10x15,  13x19  and  14x22  Universals, 
all  sizes  Chandler  &  Price  presses,  14x22 
Universal  die  cutting  press,  13x19  Uni¬ 
versal  Die  Cutting  Press,  13x19  Vander- 
cook  proof  press,  Morrison  box  stitcher, 
Boston  box  stitcher,  10x14  Heidelberg  auto¬ 
matic  press,  14x22  Thomson  Laureate, 
Wesel  saw,  22x28  Baum  folder.  Model  No. 
289,  51"  Perfecta  power  cutter,  fully  auto¬ 
matic,  36"  Brown  &  Carver  paper  cutter 
and  pinker,  late  style  complete  Ludlow 
equipment  with  2  cabinets  and  mats.  Most 
of  the  above  machines  thoroughly  rebuilt 
and  guaranteed.  VERY  LOW  PRICES. 
PRINTERS  SUPPLY  CO.,  INC.,  655 
Sixth  Ave.,  New  York. _ 

BETTER  ROLLERS 

Free  shop  gadgets  and  prices  on  request. 
Our  NEW  PLASTICIZER  offers  tougher 
and  tackier  rollers  for  all  climates.  Super 
Non  Melt  for  all  High  Speeds,  Super  Reg¬ 
ular  for  open  presses.  Thousands  in  use 
from  coast  to  coast.  MOTOR  CITY 
ROLLER  CO.,  “Bill”  Lewis,  Mgr.,  747 
Beaubien  St.,  Detroit,  Mich. 


Saw-Trimmers 

Remember  Pioneer — the  saw  thqt  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 
HOE  8  col.  Casting  Box  without  melting 
pot.  Write  American  Folding  Machine 
Co.,  Box  31,  Rome,  N.  Y. 


MIEHLE  PRESSES 

1 — 65x45  with  Dexter  Suction  Pile  Feeder 
and  Extension  Delivery. 

1 — 65x45  with  late  type  Croes  Continuous 
Feeder  and  Extension  Delivery. 

1 — 53x37%  vrith  Automatic  Feeder  and 
Ebctension  Delivery. 

FRANKLIN  SCHOOL  of  INSTRUCTION 
712  S.  Federal  SL,  Chicago,  Illinois 


PONY  MIEHLE  automatic  unit,  Babcock  ; 
25x38,  Babcock  No.  12  extension  delivery,  i  t 
Miehle  Vertical,  Thomson,  Chandler  &  ‘ 

Price  Presses,  Double  Hamilton  Cut  Cost  j. 
Cabinet,  B  Kelly  and  Cylinder  Chases,  etc.  v 
WAGNER  &  LEHMAN  S 

31  Beekman  Street  New  York  City 

FOR  SALE — A  lot  of  assorted  sizes  of  ^ 

galleys  and  large  sizes  of  steel  ground  plates  : 

and  steel  chases.  28"  Latham  round  hole  i 

perforator,  new  dies.  34"  and  36"  Power  ? 

Cutter  hand  clamp  finger  gauge.  Hobbs  \ 

Sales  &  Service  Sta,,  Inc.,  167-169  Wooster  . 

St.,  New  York  City.  j 

LINOTYPES— INTERTYPES— for  sale.  ! 

All  models  at  most  reasonable  prices.  We  j 

sell  magazines,  mats  and  all  composing  , 

room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y.  ] 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


FOR  SALE 

No.  4  Miehle — 41"  Swingback  Auto¬ 
matic  Unit.  ; 

2/0  Miehle — 56"  Dexter  Feeder,  ext. 
del. 

10x15 — 12x18  Kluge  Presses. 

141/2x22  C  &  P  Automatic. 

Miehle  Horizontal — late  style  dely. 

Kelly  Clipper — almost  new. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  fonts  mats. 

Cleveland  Folders — Models  "E" — 

STL  Harris  Offset  Press. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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1  Wesel  Late  Style  Radial  Arm 
Router. 

3  14''xl7''  no  to  150  Line 
Screens,  good  condition. 

1  Levy  Process  Camera  and  Stand. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 

- 

EQUIPMENT  FOR  SALE 

k 

f, 

& 

>t 

Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  timesavers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 

y 

){ 

s 

e 

it 

)S 

!r 

25  LINOTYPE  MAGAZINES,  practically 
new;  12x18  Webendorfer  Press,  one  year 
old:  12x18  Kluge  Craftsman;  34"  Sey- 
bold  Cutter,  auto,  clamp ;  19J4"  Ever  Ready 
Cutter;  Paasche  Portable  Spray  Gun.  A. 
H.  Stein  &  Co.,  127  W.  26th  St.,  N.Y.C. 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

le 

n 

& 

MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 

7 

PATENT  BASES 

Warnock  and  Latham  with  Hwks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.G.  Ryan, 727  S.  Dearborn,  Chgo. 

1 

OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 

Rebuilt  Boo, kbinders’  Machinery 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seybold  4  rod  Embossers. 
Diamond  34  Vs  "  Power  Cutter. 

Advance  25"  Lever  Cutter. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 

—  Saie — 

2/0  Miehle  Perfecting  Pres8«  43x56  bed. 
Cross  Feeder. 

2/0  Miehle,  Cross  Feeder,  ext.  del. 

3/0  Two-Color  Miehle,  45^x62  bed. 
4-3R  Miehle  Automatic  Unit. 

Miller  Simplex,  20x26. 

Style  B  Kelly  Presses. 

Miehle  Verticals. 

Linotypes  and  Intertypes,  all  models. 
Cleveland  Folders,  Models  E,  B  and  M. 
Dexter  Folder,  189A,  35x48,  Cross 
Feeder. 

Dexter  Folder,  191A,  44x58,  Cross 
Feeder. 

Complete  list  and  details  on  request 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.  New  York 

Beekman  3-1791 


EQUIPMENT  FOR  SALE 

LINOTYPE  MATS  8-10-12  point  Vogue 
Extra  Bold  with  Italic.  8-10-12-14  point 
Memphis  Light  with  Bold.  6-8-10-12-14 
point  Memphis  Medium  with  Italic.  Almost 
new,  5j4c  per  mat.  Write  for  proofs.  Ten 
wide  split  side  magazines  for  late  model 
Linotypes.  Acme  Type  Foundry,  161  W. 
Harrison  St.,  Chicago,  Ill. _ 

Linotype — No.  8 
CSM  Intertype — Ludlow 
Cleveland  B  Folders  fr  Feeder 
Kelly  A — Pony  Miehle — Dexter  Feeder 
ABC  MACHINERY  WORKS 
606  South  Sherman  St.  Chicago,  Illinois 

MIEHLE  CYLINDER  press  hand  fed 
25x38,  2  sets  rollers  GE  push  button  con¬ 
trol  with  motor.  Also  NY  folder  25x38, 
both  in  excellent  condition.  W.  H.  Green- 
how  Co.,  Hornell,  New  York. _ 

FOR  SALE — Babcock  No.  35  Optimus 
Cylinder  Press,  21x34,  complete  with  DC 
motor,  controls,  and  Sterling  base.  Box 
1392,  GAM,  608  S,  Dearborn  St.,  Chicago. 
ROTAPRINT  offset,  good  cond.,  cheap. 
Alexander  Printing  Co.,  Everett,  Wash. 


Extra  Profits  for  Printers 

Wholesale  Prices — Large  Repeat  Orders 

Steady  repeat  orders  by  selling  Sales  Books, 
Autographic  Register  Forms.  Rotary  Print¬ 
ed  Manifold  Books.  Envelopes  of  Every 
Kind.  Grade.  Description  —  Plain  and 
Printed.  Write 

Consumers  P.  &  p.  Co.,  Cincinnati 
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EQUIPMENT  WANTED 


WANTED 

Miehle  Vertical  and  late  Kluge. 

Automatic  and  Power  Paper  Cutters. 
Multiple  Head  Paper  Drill. 

Steel  Composing  Room  Equipment. 
Potdevin  or  Pleger  Glueing  Machine. 

200 — 8'/2x23'/2  galleys  and  other  sizes. 
Also  all  other  good  equipment.  CASH. 

TOMPKINS  EQUIPMENT  CO. 

705  South  Dearborn  Chicago,  III. 


COCHIN  Monotype  mats;  used  Linotype 
and  Monotype  mats  of  other  faces.  1 — 100 
Double  column  galley  cabinet  with  galleys. 
1 — 100  12"xl8"  galley  cabinet  with  galleys. 
The  Leo  Hart  Co.,  Rochester,  New  York. 


MULTILITHS  WANTED— We  can  use 
2^  or  3  Multiliths.  Must  be  in  good  condi¬ 
tion.  Write  gpving  serial  numbers,  descrip¬ 
tion  and  price.  Box  No.  1385,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


1 — 22x34"  HARRIS  E.L.  Press  with  chain 
delivery  and  pile  feed.  Also  1 — 17x22  Lith¬ 
ograph  Press  with  chain  delivery  and  pile 
feed.  Bushong  &  Co.,  323  S.W.  Park, 
Portland,  Ore. 


ONE  OR  MORE  COLOR,  40"  or  wider 
Aniline  web  printing  press  with  sheet  de¬ 
livery.  Address  Box  1384,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


CLEVELAND  Model  B  25x38  with  32  pp. 
attachment  and  small  offset  press.  Box 
1386,  Graphic  Arts  Monthly,  Chicago. 


FOLDING  MACHINES 


FOLDING  MACHINES,  aU  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


riiExo 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


MEGILPS  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Reg.  U.  S.  Pat.  Office 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St, 
New  York,  N.  Y. 


GAUGE  PINS 


the  "FOUR  POINT" 

Sample  Free 

VcHAS.  L  STILES  CO. 

64  Hanford  Street  Columbus.  Ohio 


GREETING  CARDS 


GOLD  EMBOSSED  Stationery  50c  Box. 
Commencement  and  Graduation  Cards. 
Birthday,  Easter,  Mother's  Day  Cards. 
A.  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. 


PRINTERS— PUBLISHERS 
6x9  mats  available  advertising  Famous 
$1  Everyday  box.  Free  details. 

Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


C.  YEAR ’ROUND  money-makers  1  Sell  big 

i.  Y.  line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub- 
__J  lishers,  North  Abington,  F-200,  Mass. 
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Save  Time!  Save  Paper! 


Reduces  Numbering  Machine  Errors.  Amaz¬ 
ing  specialty  cleaner  and  lubricant  seta  dust, 
gum.  dried  ink.  even  rust,  instantly.  Coats 
machine  with  non-oily.  dust  proof,  rust  proof 
lubricant.  Prevents  skips  and  r«>Mt8.  Quick 
— Easy.  Quart  $1.50.  Pint  $1.00.  Money 
Back  Guarantee.  Linden  Chemical  Products 
Co..  523B  IBth  8t..  Des  Moines.  Iowa. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed,  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


BIG  PROFITS — sell  unde.’  youp  name — 
all  colors  and  widths — tape  machines. 

E8EL-BINDER  CO. 

1325  Queen  City  Ave.  '  Cincinnati,  Ohio 


HELP  WANTED 


EXPERIENCED  PRESSMAN  —  for 
Kluge  and  job  presses.  Good  pay  and 
pleasant  working  conditions  near  Philadel¬ 
phia  in  Penna.  Steady  employment.  Write 
at  once  to  Box  1388,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn,  Chicago. 


INK  SAVER 


“SEALSPRAY”  prevents  ‘‘Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet 
N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS 

(0  printiirs  on  all  muds  of  label  work, 
years  of  experii-nce.  Design  free. 

LABEL  COMPANY 
732  S.  Federal.  Chicago 


FRASER 


PRINTED  I  ARFI  C  METAL 
EMBOSSED  l-MDEkd  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN.  S37  Tenth  Ave.,  New  York 


Over  7,000  Printers 
Sell  Bingo  Supplies 


You  too  can 
make  extra 
money 


Write  for 
particulars 
to 


MORRIS 
MANDELL 
1 3 1  W.  1 4tli  St.,  New  York,  N.  Y. 


_ MAILING  MACHINES _ 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


MILLER  FEEDER  PARTS  AND 
. _ SERVICE _ 

CRAIG  PRINTING  MACHINERY  CO., 
Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  298 
Broadway,  New  York  City. 


PRINTERS 


Meet  or  Beat  Competition 

With  Our  Line  of  /as*/# 

Imprinted  with  your  name  on  every  sheeL 
14  Day  Delivery  Service.  Write  Today. 

KELLNAi  SYSTEMS 

236  E.  LONG  ST..  COLUMBUS,  OHIO 
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NUMBERING  MACHINES 


Printers  Numbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press  &  Hand  Machines.  Ask  for  Price  List! 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 

KEON  &^ACMSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebuilts. 

_ I  Beekman  St.,  New  York.  Est.  1920 

ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

537  S.  Dearborn  St.  Chicago,  Ill. 


PADDING  CEMENT— 

_ _  READY  FOR  USE _ 

REMARKABLE  new  product.  Cold  process. 
One  coat  produces  rubbery  film  that  re¬ 
mains  flexible.  Dries  quickly.  $6.00  gal. 
or  $1 .90  qt.  postpaid  only  if  you  remit  with 
order.  Beyond  5th  zone  add  75c  to  gal. 
or  35c  to  qt.  price.  Natural  only.  Large 
users  write.  May  Chemical  Works,  902 
Larrabee  St.,  Chicago. _ 


PERFORATING  EQUIPMENT 
DASH  ROTARY  PERFORATOR— Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


_ PERFORATOR  PINS _ 

PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 

_ AND  SUPPLIES _ 

CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


_ PICTURE  SERVICE _ 

FREE  MATS  of  news  &  feature  picture. 
All  sizes  &  subjects.  Short  filler  copy.  No 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


M  SALES  BOOKS 


m  Serve  your  customers ;  increase  your  profits. 
m  Deal  direct  with  plant  established  .oO  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  Irames, 
lenses,  cameras,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50"uv  Largest  screen  stock  in  U.  S 
MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit,  Mick. 


PRESSROOM  EQUIPMENT 

LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets— tailored  to  all 
presses;  no  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  St.,  Chicago 


RESTAURANT  AND  CAFE  CHECKS 

Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 

PRECISION  RUBBER  AND  PLASTIC 
PRINTNG  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


_ RUBBER  STAMPS _ 

PRIORITY  and  Made-to-Order  Rubber 
Stamps  at  reduced  prices.  Snappy  service. 
Best  Quality.  Get  our  dealers  deal. 
Nelson-French  Co.,  Anoka,  Minn. 


_ SAWS _ 

MILLER  SAWS  Wallinized.  Better  and 
cheaper  than  new'.  Wallin  Mfg.  Co. 
Omaha,  Nebr. 


STAPLES 


STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd  Chicago 

FOR  BOSTON  5  bx.  (25M)  $4.25;  10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 

—ON  PAY  DAY,  BUY  BONDS— 
Our  secret  weapon:  U.  S.  War  Bonds 
and  Stamps.  Buy  them! 

—ON  PAY  DAY,  BUY  BONDS— 
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WIRE 


WRITE  TODAY  (or  our 
Coiolog  and  competitive  price  list 
FUTURA,  all  weights  ond  sizes  in  hard 
metal ...  the  West's  largest  type  house. 


lisiEimZQ 


L.  A.  T  Y  P  E  &  RULE  CO., 

225  East  Pico  Blvd.  Los  Angolot 


tickets  of  every  description 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


_ TYPE _ 

WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI..  1-2-3-4,  $2.00 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth....$2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  549  S.  Wells  St.,  Chicago 


WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  !  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


SwiHa&olcL  1  Ft.  18  Pt.  7A-21a  $3.80 
j  24  Pt.  6A.I60  $4.10 
30  DAY  SPECIAL  AT  ONLY  $6.40 
NAME  TYPE  FDEY  .1147  N.  Haltltd  tt  CUMfi.  IMmI* 


TYPE  METAL  THERMOMETER 

OKI  I  7  C  Guaranteed  accurate  50 

vni-  I  9QQO  Y.  Sendforfolder 

United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston,  Mass. 

WANTED— EQUIPMENT 

_ (See  page  60) _ 

WANTED 

ACCOUNTANT  WANTED,  draft  ex¬ 
empt,  familiar  with  U.T.A.  (Fillmore)  In¬ 
terlock  System  of  Accounting  and  Cost 
Finding.  State  salary  expected  and  refer¬ 
ences.  National  Capital  Press,  Inc.,  301 
N  Street,  N.E.,  Washington,  D.  C. 

_ MISCELLANEOUS _ 

ROAD  SALESMAN  wants  line  to  sell 
printers.  Eckfeldt,  3343  N.  Leavitt,  Chgo. 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binaer  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.  710  West 
Jackson  Blvd.,  Chicago. 


LARGE  STOCK  Boston  Number  2-3-4-7- 
10-19  all  rebuilt.  Guaranteed  immediate 
delivery.  Esor  Machinery  Co.,  135  West 
20th  St.,  New  York  Ci^. 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 


Buy  Wood  Type  Sorts  or  Fonts  In  all  SIim. 

AMERICAN  WOOD  TYPE  MPG.  OO. 

270  Lafayette,  N.  Y.  C.  60t  8.  Dearborn,  Ohfo. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  halo  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

• 

Price  $1 .00 

• 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 
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DISPLAY  ADVERTISERS 


Abrams,  The,  M,  L.  Co .  59 

Acme  Staple  Co .  51 

American  Roller  Co .  24 

American  Wood  Type  Mfg.  Co .  24 

Beckett  Paper  Co.,  The .  5 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  9 

Blatchford,  E.  W.  Co .  29 

Bolton,  John  W.,  &  Sons,  Inc .  38 

Brackett  Stripping  Machine  Co.,  The....  39 

Cameron  Machine  Company .  46 

Central  Paper  Co.,  Inc .  36 

Challenge  Machinery  Co.,  The .  11 

Chalmers  Chemical  Company . . .  28 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  27 

Chicago  Printers’  Machinery  Works....  56 

Compo  Rule  Co .  30 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  19 

Driscoll,  Martin,  &  Co .  38 

Ellingsworth  Mfg.  Co .  34 

Ever  Ready  Label  Corporation .  47 

Force,  Wm.  A.,  &  Co .  28 

Franklin  Company,  The .  54 

Frye  Manufacturing  Company .  14 

Goes  Lithographing  Company .  39 

Gummed  Products  Company,  The .  42 

Hamilton  Manufacturing  Company .  48 

Hammermill  Paper  Co . 1,  33 

Hammond  Machinery  Builders,  Inc .  37 

Harris-Seybold-Potter  Company  .  15 

Hood-Falco  Corporation  .  53 

Hood,  The  Vance  R.,  Co .  57 

International  Printing  Ink . 2,  3 

Kelly,  E.  J.,  Co .  23 

Kihn  Bros .  22 

Megill,  The  Edward  L.,  Co .  60 

Mid-States  Gummed  Paper  Co .  45 

Milwaukee  Saw  Trimmer  Corp .  24 


Mohr  Lino-Saw  Co .  22 

Morgan  Expansion  Roller  Truck  Co .  28 

Munising  Paper  Co.,  The .  43 

National  Numbering  Machine  Co .  24 

New  Era  Manufacturing  Company .  38 

Nolan  Machinery  Corporation....Back  Cover 

Northern  Machine  Works .  58 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Engravers,  Inc .  35 

Nygren-Dahly  Company .  40 

Ohio  Knife  Co.,  The .  50 

Paisley  Products  Co .  41 

Payne  &  Walsh  Corp .  59 

Peerless  Key-Imperial  Mfg.  Co .  54 

Porte  Publishing  Company .  37 

Printing  Machinery  Company,  The .  26 

Redington,  F.  B.,  Company .  14 

Roberts  Numbering  Machine  Co .  41 

Rosback,  F.  P.,  Company .  31 

Rossman,  I.  J .  55 

Rouse,  H.  B.,  &  Company .  49 

Ruggles,  R.  S.,  &  Co.,  Inc .  52 

Sampson  &  Ollier  Electrotype  Co .  44 

Simonds  Worden  White  Company .  30 

Sleight  Metallic  Ink  Companies .  25 

Southworth  Machine  Co .  36 

Stripfounders .  42 

Sugarman,  J.  J.-Rudolph  Co .  45 

Tauber-Tube  .  52 

Tompkins  Printing  Equipment  Co .  60 

Type  &  Press  of  Illinois .  49 

United  States  Envelope  Company .  36 

Universal  Lithographing  Co .  42 

Vandercook  &  Sons .  7 

Wax  Refining  Company .  21 

Western  Brush  Co.,  Inc .  34 

Western  States  Envelope  Company .  32 

Wood,  Nathan  &  Virkus  Co.,  Inc .  14 
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Cromwell  pSe^dTympan 


‘^Stands  up”  in.  a  way  that  means  smoother, 
speedier,  more  profitable  presswork 


You  needn’t  worry  about  Cromwell 
Special  Prepared  Tympan  falling 
down  on  the  job — no  matter  what  the 
conditions  or  obstacles.  It  gives  you 
the  kind  of  protection  you  need,  ex¬ 
actly  where  and  when  you  need  it 
most. 

Cromwell  is  the  one  tympan  that  pro¬ 
vides  these  outstanding  advantages: 
A  hard  surface  ideally  suited  for  use 
with  the  hard  packing  needed  for  pre¬ 
cision  presswork.  Calipered  uniform¬ 
ity  within  .001  of  an  inch  in  thickness. 
A  high  tensile  strength  that  will  not 
allow  it  to  give  or  stretch  when  drawn 
taut,  nor  tear  loose  from  the  clamp 
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throughout  the  run.  Complete  resist¬ 
ance  to  oil  or  ink  solvents,  humidity 
or  change  in  temperature. 

Try  Cromwell  on  your  toughest  jobs 
and  watch  the  improvement  you  get  in 
performance  and  profits.  Your  local 
distributor  can  supply  it  in  either  rolls 
or  sheets,  cut  to  fit  any  high  speed 
press. 


Wie  Gmnweii 60: 

4801-39  S.  WHIPPLE  ST. 
CHICAGO,  ILL. 


Aerial  guns,  singing  their 
chattering  song  of  death 
are  proof  of  Nolan  s  victory 
in  the  ''Battle  of  Production” 


H  i  N  e  K ' 
OllATIOI 
NEW  YOB 


